Riviera Beach CRA
Payment Authorization Checklist

Vendor Name: D@anne // Aﬂ@mc&/

Control No.: ﬂes, No 20 5*401nvoicgﬂo.: K/ ACRAOGI

Invoice Date: éz/ f'/ /& Payment Amount: $ /Q, 489, O
Project Supervisor/Responsible Official: ~Ton Lt/)( Ao /’Dll’/(’fl& //@MM

Reviewed/Approved by

Project “scope of work and deliverables” reviewed ? W
Payment support documentation appropriate based on work =
scope ? i\l y
Deliverables due with this invoice have been received ? N | {

If final payment, have all deliverables been received ?

appropriate and is within the limits of the total agreement

Amount of payment is in agreement with payment schedule or is J}/F
-
amount, on a cumulative amount basis ? %

O Expense reimbursement amounts meet Agency guidelines or
amounts approved by the agreement.

O The nature of work being performed is within the scope of the L.
CRA plan. ;
g7

W Funds for payment have been budgeted and are available from
the appropriate source(s) for payment.

The invoice and supporﬁng documentation have been reviewed and it is approved for payment.

% Date: [ i !&li " E@é
Approving Authority D ~

O Payment approved by the Board of Commissioners by Motion No. gO / Sﬂ&’or the
Consent Agenda, at its meeting on_0z T )‘o) Qo/s5 . (If applicable)
-Cw \}"t:'\"‘ FJ (‘/“/é{

/



Number: RBCRA0616
Ms. Darlene Hatcher
Rivera Beach CRA

2001 Broadway Suite 300
Riviera Beach, FL 33404

ODONNELL“
ACENCY 4

INVOICE

Date:
Payment:

June 1, 2016
within 30 days, please

RECEIVED

JUN 1 201
Please make payment to: RIVIERA BEACH COMMUI:\S;{
O’DONNELL AGENCY REDEVELOPMENT AGE
303 BANYAN BLVD. SUITE 101
WEST PALM BEACH, FL 33401
JOB/ACCOUNT DESCRIPTION CHARGE
Marketing and public relations services:
May, 2016 (see activity report) $9,894.00
Advertising & Design
Summer Camp event flyer $500.00
Facebook advertising $95.00
Mdministration expenses P> May, 2016 —l
Photocopies (in-house): @ 0.15 each (1) Snone charged
Photocopies (color): @ 0.85 cents each (18) Snone charged
Postage: Sincluded
Long-distance telephone ($0.10 per minute) $n/fa
FedEx: (see invoices) Snone
Vocus/PR Web release distribution Snone
Originals of publications: $none charged
Photography/video services Snone charged
News clips Snone charged
Travel: $none charged
TOTAL: $10,489.00
Thank You
WEST PALM BEACH > 303 Banyan Blvd., Ste. 101, West Palm Beach, FL 33401 T. 561.832.3231 . 561.659.1309
NEW YORK CITY » 275 Madison Ave., 14th Floor, New York, NY 10016 ®

SARASOTA > 2803 Fruitville Rd., Ste. 152, Sarasota, Florida 34237 T. 561.832.3251

www.odonnell.agency



ODOA%EI\EKI_:,% Design & Printing | Summary Sheet

Client: Riviera Beach CRA Date: May 2016

 CostEstimate " Final Cost

Summer Camp Signup Event Flyer $300 $500
Design of a flyer for event. Cost increased
due to multiple revisions and addition of a
second page to include application for
volunteers.

Facebook Promotions $95 . $95
League of Cities meeting recap (520), Event
Center promotion ($25), Linear Park Grand
Opening photo album (525), Summer Camp
Signup Event Promotion ($25),

4

i ke o, T

303 Banyan Blvd., Ste. 101
West Palm Beach, FL 33401
1561. 832.2331 F.561.659.1309
odonnellagency
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COST ESTIMATE

Date:r May3,2016
client: Riviera Beach CRA

Job: Riviera Beach Marina Village Summer Camp Signup Event

CREATIVE SERVICES DESCRIPTION:

Concept, copy development and design of one sided, full-color, B.5"” x 11" flyer promoting the event at
Riviera Beach Marina Village. Design elements will include the RBMV logo and photos of children from
prior community boating programs. Services include one round of edits totaling one hour.

Actual printing costs, if any, to be billed directly to the CRA.,

Design Fee: $3200.00

Production Assignment Agreement

Signed Approvals: By signing this estimate, Client gives Carey O’Donneli Inc., dba the O'Donnell Agency {Agency),
full authority to proceed with all assignments described in this cost estimate, induding the work associated with
obtalning printing bids, the 17,65% fee associated with same and providing Client with the recommended option.
Signed proofs or emall or faxed approvals of work submitted to Client for review and approval legally binds Client
to full payment for goods and services described above, including any verbal or written modifications to the scope
of the project(s], under the payment tetms described in next paragraph.

Payment Terms: 50% of total due upon commencement of project; final 50% due upon completion. All invoices are
pavable in full within {15) days upon recelpt uniess stherwise nated. A 1.0% monthly service charge is payable on
all overdue balances after 30 days. All ownership rights and license of copyright will be granted upon receipt of full
payment from client. Agency retaing exclusively the native file for two years on behalf of client, and will make
changes and updates in a timely manner as requested following approval of all cost estimates.

Estimates: If this form is used for an estimate or assignment confirmation, fees and expenses shown are
represented as minimum estimates only. Final fees and expenses shall be shown when final inveice is rendered.
Client’s approval shall be obtained for any increases in fees or expenses that exceed the original estirate by 10%
or more,

Client Changes: Client shall be responsible for additional hours required for changes requested by Client in excess
of hours estimated in original assignment. However, no additional payment shall be made for changes required to
confarm to the original assignment description.



Expenses: Client shall reimburse Carey O’Donnell Inc., dba the O'Donnell Agency, for all out-of-pocket expenses
arising from this assignment, including the payment of any sales tax due ~ if applicable.

Cancellation: Agency retains the rights to the artwork until all outstanding inveices/eancellation fees are paid by
the client. Upon final payment to agency, client shall retain all copyrights and the original artwork {native file if
Client wishes).

Credit Lines: Carey O'Daonnell inc., dba the O'Donnell Agency, and any other creators shall recelve a credit line with
any editorial usage of artwork other than logas.

Releases: Client shall indemnify Carey O0'Donnell Inc., dba the O'Donnell Agency, against all claims and expenses,
including reasonable attorney’s fees, due to uses for which no release was requested in writing or for uses which
exceed authority granted by a release.

Modifications: Modification of the Agreement must be written, except that the invoice may include, and Client
shall pay, fees or expenses that were orally authorized in order to progress promptly with the work.

Arbitration: Any disputes in excess of the maximum limit for smalf claims court arising out of the Agreement shall
be submitted to binding arbitration before the Joint Ethics Committee or mutually sgreed upon arbitrator based in
Paim Beach County, pursuant to the rules of the American Arbitration Assodiation. The Arbitrator's award shall be
fimal,

{For the CRA% ’E ¢ M_/
_/

Approved by Date

{For the City)
Approved by Date




RIVIERA BEACH CRA
Public Relations Activity Report

for
May 2016

Prepared by Carey O’Donnell and Tony Theissen

The following report outlines the public relations activities and results for the Riviera

Beach CRA for the period of May 1, 2016 through May 31, 2016.

1. STRATEGIC PLANNING AND ISSUE MIANAGEMENT

T. Theissen attended weekly CRA progress meetings on 5/18 and 5/24
20 to review and advance upcoming opportunities to market the city to
targeted audiences, including residents.

T. Theissen again received several calls from a resident at 15" & Ave. C
who has angoing issues with construction affecting his property and
the easement around his property. Agency is coordinating with the city
and CRA to address his concerns.

Agency coordinated a partnership with Discover the Palm Beaches for
Riviera Beach Marina Village. This partnership will provide increased
visibility to potential visitors and puts the marina into a premiere listing
shared by other attractions in Palm Beach County.

Agency made several updates to the CRA web site as requested by
staff, including posting of updated CRA Board meeting notices,
statistics for the Clean and Safe program and changes to the “staff”

page.

T. Theissen met with the operator of the proposed Green Market at
Riviera Beach Marina Village to discuss coordination of promotional
and marketing opportunities.

On behalf of the city and CRA, Agency is working with Discover the
Palm Beaches to provide speakers for an event prior to the sinking of
the Ana Cecilia as an artificial reef. Event is scheduled for July.

2. EVENTS

Linear Park Grand Opening

T. Theissen attended the Grand Opening of the Linear Park and Health
Trail on May 26, taking event photos for social media. Photos and
videos were shared before, during and after the event.

STATUS

Completed

Ongoing

In progress

Completed

In progress

In progress

Completed
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Summer Camp Signup Event

T. Theissen attended the Summer Camp Signup Event on May 26,
taking event photos for social media. Photos and videos were shared
before, during and after the event.

3. RIVIERA BEACH NEWSROOM

Summer Camp Signup Event

T. Theissen coordinated a live interview on WPBF-TV {Ch. 25)
with the CRA’s L. James previewing the event at Marina Village.
Agency also drafted and distributed a Media Advisory about the
event and shared it with the CRA’s Constant Contact email
database.

Spanish Courts

T. Theissen assisted with coordination of an interview for T,
Brown with the Palm Beach Post for a story about Spanish
Courts. Agency assisted with prepping T. Brown and providing
possible questions he could be asked.

Linear Park Grand QOpening

Agency developed a Media Advisory for the May 26 event and
distributed to local media. Agency also promoted the event on
social media in order to attract attendees and volunteers.

Riviera Beach Marina Village

Agency continues to put heavy emphasis on populating the
Marina Village Facebook page with construction updates,
activities available, and information on reservations for the
Marina Event Center,

Water Utility District

T. Theissen coordinated an interview for WPTV {Ch. 5} with T.
Brown on May 18 regarding questions about funding WUD
improvements in the CRA District. Interview has not been
broadcast as of 5/31.

CRA Facebook
Likes: 1,926 {+27)

Marina Village Facebook
Likes: 1,133 {+77)

Completed

Completed

Completed

Completed

Completed

Completed
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CRA Twitter

Likes: 227 (+28)

*The Riviera Beach CRA Twitter account was recently re-
activated. The account had been inaccessible, but the password
was recently recovered by the CRA.

4, MARINA DEVELOPMENT AND PROMOTION

Marina Construction Employment

At no cost to the CRA, Agency is designing a document detailing
the success of the minority, local and small business enterprise
program at the marina.

Riviera Beach Marina Village web site

Agency is coordinating with M. Blomeke to develop a destination
web site for Marina Village. Agency has acquired several possible
web domains (including www.rbmarinavillage.com) and is
pursuing others.,

Rack Card/Flyer for Event Center and marina vendors

At no cost to the CRA, Agency updated the design of a rack card
to reflect changes in the tenant lineup for Riviera Beach Marina
Village.

Ribbons for Linear Parlk Grand Opening
Agency assisted A. Jenkins and D. Hatcher with designing ribbons
to be handed out to students at the Linear Park Grand Opening.

Linear Park Flyer and Program

At no cost to the CRA, Agency designed a promotional flyer for
the Linear Park Grand Opening. The same flyer was redesigned
as an event program

Marina Village Tumblers
At no cost to the CRA, Agency updated the design of tumblers
with the Marina Village logo.

Construction updates

Agency continues to provide regular construction updates on
Facebook in an effort to raise awareness about the progress
happening at the marina and keep marina visitors and tenants
informed. We maintain regular contact with M. Blomeke to
gather background information for social media posts, and
regularly visit the marina to take photographs.

Completed

In progress

Completed

Completed

Completed

In progress
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PRESS RELEASES & ADVISORIES:

¢ Media Advisory: RIVIERA BEACH SUMMER CAMP SIGNUP EVENT

s Media Advisory: RIVIERA BEACH LINEAR PARK GRAND OPENING

MEDIA PLACEMENT INDEX

Print/Online:

Palm Beach Post: "Piece of Old Florida Gone: Spanish Courts Razed After 77 Years,”
Elliot Kleinberg, May 24, 2016

Florida Weekly: “The Best — Loopiest Logo,” May 5, 2016
NPB Chamber: "1 am: Tony T. Brown,” May 4, 2016
Broadcast:

WPBF: “Summer Camp Signup Preview,” May 27, 2016

-End Report




BOATING PROGRAM

RIVIERAIBEACH
» Boating

» Fishing
»Snorkeling
» Kayaking

» Summer Job
Training

SIGNUPEVENT

RIVIERABEAGH
» Backyard Bass

» Boatridesaround
Peanut Island

> Kayaking
» Painting
» Splash fountain

__ SUMMER CAMP SIGNUP

RIVIERAIBEACH

Saturday, May 28th

9am =1pm ¢
RivieraBeachMarina
Village

13th and Broadway

wpbf.com

ODONNELLY, .. ..o
AGENCY




Northern THE .
PALM BEACH COUNTY

CHAMBER OF COMMERGCE

B | AM: Tony T. Brown

“We consider the Northein Palm Beach Ceunty Chamber of

Cammercs to be a vital partner In the very exciting
redavelopmen of Riviera Beach now usdenvay, Thiough the
Chambsar, we have boen Introduced la investers, visicnardes,
patrers of ol kinds and an anay of fabent thal has made ite
mark on our great clty. The Riviera Beach Business Councll,
recently re-formed by the Chamber, is a parfect example of
the Chamber's leadership and commitment 1o inclusiveness.
The tranaformation of our clly will be effected over the next
tow yoars, and sel the stage for a thriving community wilh
scanomic opportuniies fer our citizens. The Chambar's
patnership on this joumey Is key to owr surcess”

- Tany T. Brown

ABOQUTUS | CHAMBEREVENTS | CONTACTUS | OUR MEMBERS

ODONNE
AGEN
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<

=
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Big ideas at work ™
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wwwe FloridaWeekly.com | FLORIDA WEEKLY

LOOPIEST LOGO

Riviera Beach Marina Village

You might see a sailorn.
You might sce a surfer.
Or is it a fisherman?
Wait, maybe the blue-
and-orange image with
curly white lines running
through it is a waterskier.
Whatever the eye catch-
es is bound to be nauti-
cal, and that was the goal
of the branding cffort
behind the long-awaited  [J\IE[0 A PR ACH
and much-anticipated

Riviera Beach Marina “H I " I
Village. facebook.com/

rivierabeachmarina

VIILAGE

ODONNELL

AGENCY

Big ideas at work ™
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In partnership with City of Riviera Beach Parks and
Rec., kids are invited to kick off the summer and relax
at the new marina. Explore the many water recreation
activities available, experience the new Bicentennial

gu%w .;M ‘1‘:@ EV EMT Park and learn about the Summer Camp program.

& Activities: Backyard bass, boat ride around Peanut

SATURDAY, MAY 28,2016 | 9 AM-1pPM L Island, kayaking, painting, splash ground for young

Bicentennial Park
Riviera Beach Marina Village
Parking available at Broadway and 22nd St.,
free shuttle service provided

Faod: Hotdogs, chips and water

Py
& Boating | ®» Camp runs June 6 - August 12

& Fishing @ One week or

8 Snaskaling ten week program

e Aking & Optional aftercare program

For more information
¥ contact Latoya A. James
N 561.844.3408 | ljames@rbcra.com

rbera.com *Children must be accompanied by an adult




PLEASE PRINT

Data

Marme:

Straad Ancebment [ Sulte &

Ciy Seste ip Code

Telephone: Emall Addiess:

Are you velunteering as part of a church, business or other group? i VES, which group?

Organization Home Businers Telephorne ¥

Adbdrons Suibe #

Zig Code ‘

Do you need Proof of Community Service? VYES or MG

Age (ifunder 21 1

dame of Parent § Guardion ¥ under 18:

H under 18, Sigagture of Boreat/Guardion

ivigrp Beagh
Rlarmme Academy




LINEAR PARK
and HEALTH TRAIL

THURSDAY

MAY 26, 2016
9:30 A.M. -10:30 A.M.

Rlease arrive by 9:15am

Linear Park
and Health Trail

(Across from West RivieralElementary/School)

1057 W. 6th St. Riviera Beach

The Riviera Beach Community Redevelopment Agency,
along with about 50 students from West Riviera
Elementary, will celebrate the Grand Opening of the
Linear Park and Health Trail.

Please RSVP to Annetta Jenkins, Sponsered by

g '. .-
\ ) Rirector Of Neighborhood Services ALL-SITE CONSTRUCTION. ING.
St atalenkins@rberaicom or 561:844:3408

Walkrfront Community
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MEDIA ADVISORY

RIVIERA BEACH INVITES FAMILIES TO MARINA VILLAGE
FOR SUMMER CAMP SIGNUP EVENT

WHAT: The Riviera Beach Community Redevelopment Agency (CRA) in partnership with the City
of Riviera Beach Parks and Recreation Department is hosting a family fun-day at Riviera
Beach Marina Village where kids can play while parents review summer camp options.
The CRA is sponsoring summer programs through the Florida Fishing Academy. Parks and

options for both Riviera Beach residents and non-residents.

Event activities for children will include the “Backyard Bass” fishing game, boat rides
around Peanut Island, kayaking, painting, and the ability cool off at the new interactive
splash fountain. Lunch will be provided.

The Summer Camp Signup Event will mark the first public event at the new Riviera
Beach Marina Village, a $39 million transformation of the Riviera Beach Marina.

Event parking available at Broadway and 22nd St. Free shuttle service will be provided.

WHEN: Saturday, May 28, 2016
9:00 a.m. —1:00 p.m.

WHERE: Bicentennial Park, Riviera Beach Marina Village
190 E. 13" St., Riviera Beach

CONTACT: Media wishing to attend are asked to contact Tony Theissen of the O’Donnell Agency at
tony@odonnell.agency or 561-602-1096.




Big ideas at work ™

RIVIERA BEACH LINEAR PARK AND HEALTH TRAIL
GRAND OPENING CELEBRATION

WHAT: The Riviera Beach Community Redevelopment Agency {CRA) is unveiling the Linear Park
and Health Trail, the latest project in its $2.7 million revitalization of the city's Riviers
Beach Heights neighborhood. Students from West Riviera Elementary will join in to try
out the new exercise equipment.

This project is one of several improvements made for the Riviera Beach Heights
neighborhood initiated by the CRA. The Linear Parl and Health Trall will beautify the area
by adding shade trees and flowers, and will clearly improve safety with the installation of
tights and a paved pathway. This program will transform an unattractive utility easement
irto an attractive asset for the Heights residents,

WHEN: Thursday, May 25, 2016
9:30 a.m. ~ 130 am.

WHERE: Linear Park and Health Traif {Across from West Riviera Elementary School}
1057 W. 6th St, Riviera Beach

CONTACT: Media wishing to attend are asked to contact Tony Theissen of the O'Donnell Agency at
tony@odonnell.agency or 561-602-1096.
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Social Media Analytics Report May 2016

)

Florida's Dynamic
Waterfront Community

Facebook
facebook.com/RBCRA
21 posts

Facebook Fans = 1,926
Up 179.9% from May 2015 (+1,238 fans)
Up 1.4% from April 2016 (+26 fans)

Facebook Audience
> 59% women
> 41% men
2 Top age groups: 28% (35-44)

Top 5 Countries
1. United States (1,895)

2. Haiti(4)
3. Canada(3)
4. Netherlands {2)
5. Brazil (2)
Top 5 Cities

1. West Palm Beach (804)
Palm Beach Gardens (158)
Riviera Beach (99)

Jupiter (80)

Boynton Beach (70)

W G I

T ) it it ) R



Wost Engaged Posts {received most iikes, comments and shares)

BOOSTED

1. A beautiful morning to celebrate the Grand Opening of the Riviera Beach Helghts Linear Park and Health Trail. District 3
Councl member Tonya Davis-Johnson joined students from West Riviera Elementary School to give the new exercise
equipment a test-run. The Linear Park and Health Trail beautifies the area by adding

shade trees and flowers, and will improve safety with the installation of lights and a paved pathway. This program will
transform an unattractive utility easement into an attractive asset for the Heights residents and a safe pathway for our
children.

ORGANIC

1. Bring the entire family to kick off the summer and relax at the new Riviera Beach Marina Village at our Summer Camp
Sign-Up Event on May 28, Explore the many water recreation activities available, experience the new Ricentennial Park and
learn about the Summer Camp program. Also, learn more about our free Comumunity Boating Program that includes
boating, fishing, snorkeling and kayaking.

2. "As it develops further, Riviera Beach Marina Village is going to be the living room of our city — a showcase that will
attract a wide range of visitors from Palm Beach County and beyond,” said Tony Brown, Executive Director of the Riviera
Beach CRA. "Interest in ecotourism and water activities increases each year, and we offer visitors a range of experiences to
connect them to nature above and below the waves; from scuba diving to deepsea fishing, snorkeling, paddleboarding and
kayaking, all in a spectacular setting overlooking the Intracoastal Waterway, Peanut Island and Singer Island.” #NTTW2016
HTourismWorksdFL

3. A throwback to our redevelopment of Ocean Mall which was named winner of the 2011 Florida Redevelopment
Association Cutstanding Rehabilitation, Renovation or Reuse Award, Located adjacent to one of the best beaches in all of
Palm Beach County, Ocean Mall has been transformed from a shopping center with aging storefronts to a tourist magnet
with vibrant architecture and more than 60,000 square feet of retail and restaurant space scattered between four separate
one- and two-story buildings. #tbt
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*0O'Donnell Agency regained access to the CRA Twitter account on May 23, 2016 when D. Hatcher sent over the login
and password that was previously unknown.

Month summary (May 23 — May 31)

Tweets 11 (Tweets + RT), 6 (original content)
Tweet impressions 416

Profile visits 189

Mentions 2

Followers 227 (+14)

Top Tweet earned 90 impressions
The Riviera Bch Marina offers 140 floating slips for vessels up to 120", Reserve your wet slip today 561-842-7806.
pic.twitter.com/ejcnVmHt04

Top media Tweet earned 71 impressions
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Clean Team Ambassadors maintain vacant lots improving visual appeal +sense of security in @rivierabch CRA District.
pic.twitter.com/tyw9xBxyky




Horlda's Dynamic
Waterfrant Community

Riviera Beach Marina Village

May 2016

Facehook
facebook.com/RivieraBeachMarinaVillage
Page created February 24, 2016
18 posts in April 2016

Facebook Fans = 1,210
Up 5.6% from March 2016 (+64 fans)

Facebook Audience

> 47% women
> 52%men

> Top age groups: 24% {35-44)

Top 5 Countries

1. United States {1,170)
2. Mexico (5}
3. Canada (5)
4. United Kingdom {3)
5. Puerto Rico (2)

Top 5 Cities
i. West Palm Beach {290)
2. Palm Beach Gardens (73)
3. lupiter {39)
4. North Palm Beach (29)
5. Boynton Beach (27)

> Social Media Analytics Report
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1. With multiple state-of-the-art audio-visual systems, the Marina Event Center is an ideal waterfront location for
your next business meeting. If you're planning an event or meeting, contact Mark at mblomeke@rbcra.com or call
561-203-5875.

ORGANIC

1. “An investment such as this beautiful Marina Event Center right on the water makes a significant impact on the
region as well,” said Beth Kigel, President of the Northern Palm Beach County Chamber of Commerce. “It
demonstrates real commitment on the part of the City of Riviera Beach and Riviera Beach CRA that the economic
course is set and moving forward. We say bravo to all who made this happen.”

Additional future plans at Riviera Beach Marina Village include a waterfront “Restaurant Row,” a permanent
freestanding Public Market, and a mixed use facility that would include a hotel, parking, offices and retail shops.
HNTTW2016 #TourismWorks4FL

2. VISIT FLORIDA shares the history of Peanut Island, created in 1918 with material dredged to create the Lake
Worth Inlet.

3. Palm Beach lllustrated reminds us that Peanut Island is not just a place to party but a "hotspot of historical
intrigue."
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