Riviera Beach CRA
Payment Authorization Checklist

Vendor Name: DDDI’MO{ / ﬁaéﬂ c

Control No.: gﬁs No 2015-40 In:}mlce No.: %6@]2/409/(9

Invoice Date: 3/ / [l Payment Amount: $ / J 2 72 DO
Project Supervisor/Responsible Official: Dat lene /%’7{6‘ heC / /o 4 6.%’ W

Reviewed/Approved by

Project "scope of work and deliverables” reviewed ?

Payment support documentation appropriate based on work
scope ?

Deliverables due with this invoice have been received ?

If final payment, have all deliverables been received ?

Amount of payment is in agreement with payment schedule or is
appropriate and is within the limits of the total agreement
amount, on a cumulative amount basis ?

JZL/ Expense reimbursement amounts meet Agency guidelines or /
amounts approved by the agreement. O&’]
O The nature of work being performed is within the scope of the
CRA plan.

&

L Funds for payment have been budgeted and are available from 027
the appropriate source(s) for payment.

The inyoice and supporfing documentation have been reviewed and it is approved for payment.

/ Date: é// ‘;1/ } (ﬂ

Ap#vihg‘fut_hority

O Payment approved by the Board of Commissioners by Motion No. R v/5 '—%or the
Consent Agenda, at its meeting on / 6 "}x "/5/ . (If applicable)

£ peot? z)t//




INVOICE

Number: RBCRAO316 Date:
Payment:

Ms. Darlene Hatcher
Rivera Beach CRA

2001 Breadway Suite 300
Riviera Beach, FL 33404

Please make payment {o:
O'DONNELL AGENCY

303 BANYAN BLVD. SUHTE 101
WEST PALM BEACH, FL 33401

NNELL S,
AGCENCY #

March 1, 2016
within 30 days, please

IOB/ACCOUNT DESCRIPTION

WMorketing and public relations services:
February, 2016 {see activity report}

Advertising & Design
See atiached hreakdown of services

CHARGE

$9,894.00

$5,378.00

Administration expenses ¥ February, 2016

Photacopies {in-house}: 49 @ 0.15 each

$none charged

Photocopies {color): 17 @ .85 cents each Snone charged
Postage: Sincluded
Long-distance telephone ($0.10 per minute) Snfa
FedEx:  ({see invoices) sSnone
Vocus/PR Web release distribution snone
Originals of publications: Snone charged
Photography/video services Snone charged
News clips Snone charged
Travel: Snone charged
TOTAL: $15,272.00
Thank You
!
WEST PALM SEACH ) 303 Banyan Blvd,, Ste, 181, West Paim Beach, FL 33401 7. 561.632.3231 £ 561.45%.1309 §
NEW YORK $1TY > 275 Madison Ave,, 14th Floor, New York, MY 10016 &
SAHARGIA ¥ Z605 Frultville Rd,, 3te. 107, Sarasots, Flonida 34257 1 S0LE3Z.5251 WL GG




ODONNELL*
AGENCY

Client: Riviera Beach CRA

Design & Printing | Summary Sheet

Date:

February 2016

CRA website hosting
Agency is hosting the CRA website as
detailed in the attached estimate.

$828.00
{lan 2016-Dec. 2016,
$68/mo. x 12 mos.)

$828.00

Tervis Tumblers
Designs of tumblers for handout to guests
at RBMV ribbon-cutting

5125

$125

2015 Annual Report
Agency developing and designing four page
Annual Report

$3,450

51725.00
{final 50%}

Street Banners

St.

Design of street banners for display on 13™.

5600

$600

Marina Village Rack Card
Design of handout card promoting marina
vendors and Marina Event Center

$600

H

$S600
{CRA needs to invoice City of RB
for 50% - per D. Jones)

Phatography for Ribbon Cutting
Agency to provide photography for RBMV
ribbon cutting

$350

$350

stilt photography and Videos
Agency to provide still photography and

Garden for Annual Report and other uses

video of RBMV, Linear Park and Community

$1,000

$1,000

Facebook Promotions

Three, $10 paid promotions for street
banner installation, ribbon-cutting event
preview, and link to vendors

$30

$30

TV News Clips

Agency ordered copies of news coverage
from WPEC and WPBF for sharing on social
media

$120

$120




$5,378.00

303 Banyan Blvd,, Ste, 11
West Palm Beach, H. 33401
1.561. 832.2331 £ 561.65%.1309
adonnetlagency



Big ideas at work ™

COST ESTIMATE

Date: August 7, 2014
Client: Riviera Beach Community Redevelopment Agency
loh: Woebsite

BACKGROUND:

Thie RBCRA website is geared towards residents and businesses in Riviera Beach who are seeking the
latest news and information about the community redevelopment project. The new site will offer
guality, timely, and useful content updated regularly. It will be a vehicle for engaging Riviera Beach
residents, politicians, business owners and tourists. The site will have a fully responsive design and
function, optimized for mobile.

ASSIGNMENT:
To redesign and redevelop the Riviera Beach Community Redevelopment Agency’s website
www . rhera.com.

OBIECTIVE:
To develop a modern, well designed user friendily website for the CRA that drives awareness and
excitement for the redevelopment project.

TARGET AUDIENCE:
Riviera Beach residents, business owners, corporations, politicians, media, and tourists.

REASONS TO BELIEVE:

The mission statement for the redevelopment agency is to optimize the future value of property within
the Community Redevelopment Area by creating a prioritized strategy for redevelopment, including
investing in capital infrastructure that will support the CRA and improvements desired by the City and
the residents of the community.

MESSAGING TONE:

The design, copy, new features and expanded content will be presented in a way that reflects the
Riviera Beach community and residents. The copy will highlight how the redevelopment project will
enhance the lives of Riviera Beach residents, drive economic growth, and revitalize the Riviera Beach
landscape.



CREATIVE SERVICES AND WEBRSITE DEVELOPMENT:

Copy development and design

Develop copy and design for a refreshed, more user-friendly and informative website hased
upon the design of two {2} page templates {the home page and one interior page); plus an
estimated 40 pages of copy and content; navigation layout and set-up; graphics integration;
final HTML/coding. One-hour training workshop provided to staff upon completion.
Programming will be done by outside vendor Weblift.

Programming

Wireframes and copy development:
Design:

$5,700.00
$6,850.00

SEQ

Homepage Design $1.650.00 This includes static design and one main $1200 is based on 12-15 hours on
Conversien with Mobile animating image similar to this site: dasigns, changes, and consuiting,
Responsive: layout and hitp/fwww.scwa ca.govl. Any animation or SEQ and mobile conversion. $450
deveiopment (one raobile interactive functionality would changa the iz for the moving element (4.5
design with up to three price. hours} includes development and
ravisions) setup
Each Lower Level Design | §1,200.00 This includes static design only. Any animation | $1200 is based on 12415 hours on
Conversion Mobils or interactive funclionality would change the desiagns, changes, and consulting,
Responsive: layout and price. SEO and mobile conversion,
development (one mobile
design with up to three
revisions)
Develap New Blog: $1,200.00 Doesn't include content entry, $1200 is based on 12-15 hours an
Tony's head of Riviera eoding /development, SEQO and
Beach Blog Page Design mabile conversion.
Conversion (SEO friendly
& mobile responsive)
Develop New Blog: $1,200.00 Doesn't include content entry. $1200 is based on 12-15 hours on
General News Blog Page coding fdevelopment, SEO and
Design Conversion (SEQ mobile conversion.
friendiy & mobile
rasponsiva)
Calendar Page $300.00 We recommend daing a nice calendar sst-up Based on 3-4 hours of

similar to this: development

hitp:/ivww. casitaswater orgicalendar. php?view

=manth
Migration of current $1,500.00 15 -18 hours of database review,
databases to DriveCMS treubleshooting and migration of

content.

Setup 40 web pages and | $2,000.00 $50 per page is 36-40 minutes of

page set-up and SEO




Database

Photo Gellery/ Media $200.00 per gaflery 2-3 hours of design and

Gallery development

Mewsletter sign-up and $200.00 2-3 hours of design and

social media feed development

Basic Search Funciion $300.00 3-4 hours of cading for search
feature

Contact Us form with $300.00 3-4 hours of coding form fields and

database capture set-up

fMovement {per unit)

timited interaction and fully dyriamic with CMS.
Example: hitp:fiwww.arise.com

Set.up and SEO $50.00 $50 per page is 30-40 minutes of

additional static pages page set-up and SEQ

{per page)

[ ———

DriveChS Monthly Fee $69.00 > Cost covars hosting, ongoing
support and access to the sysiem

Online Form with upto 10 | $300.00 3-4 hours of coding form fields and

fields database caplure setup

Javascript Simple 5456.00 It is 2 Javascript powerad moving stider with 4-5 hours of deveiopmant and set-

up

Production Assignment Agreement

Signed Approvals: By signing this estimate, Client gives Carey O’'Donnell Inc,, dba the O'Donnell Agency {Agency},
full authority to proceed with all assignments described in this cost estimate, including the work associated with
obtaining printing bids, the 15% fee associated with same and providing Client with the recommended opfion.
Signed proofs or email or faxed approvais of work submiited to Client for review and approval tegally binds Client
to full payment for goods and services described above, including any verbal or written modifications to the scope
of the project{s), under the payment terms described in next paragraph.

Payment Terms: All invoices are payable in full within {15} days upon receipt unless otherwise noted. A 1.0%
monthly service charge is payable on alf overdue balances after 30 days. All ownership rights and license of
copyright will be granted upon receipt of full payment from dient. Agency retains exclusively the native file for two




years on behalf of client, and will make changes and updates in a timely manner as requested following approval
of all cost estimates.

Estimates: if this form is used for an estimate or assignment confirmation, fees and expenses shown are
represented as minimum estimates only. Final fees and expenses shall be shown when final invoice is rendered.
Client's approval shall be obtained for any increases in fees or expenses that exceed the original estimate by 10%
or more.

Client Changes: Client shall be responsible for additional hours required for changes requested by Client in excess
of hours estimated in origina! assignment. However, no additional payment shall be made for changes required to
conform to the original assignment description.

Expenses: Client shall reimburse Carey O’'Donnell tnc., dba the O'Donnel Agency, for all out-of-pocket expenses
arising from this assignment, including the payment of any sales tax due - if applicable.

Cancellation: Agency retains the rights to the artwork until all cutstanding invoices/cancellation fees are paid by
the client, Upon final payment to agency, client shall retain ail copyrights and the original artwork,

Credit Lines: Carey O’Donnell inc., dba the O'Donnel Agency, and any other ereators shall receive a credit line with
any editorial usage of artwork other than logos.

Releases: Client shail indemnify Carey O'Donnell Inc., dba the O’'Donnell Agency, against all claims and expenses,
Including reasonable attorney’s fees, due to uses for which no release was requested in writing or for uses which
exceed authority granted by a release.

miadifications: Modification of the Agreement must be written, except that the invoice may include, and Client
shall pay, fees or expenses that were orally authorized In order to progress promptly with the work.

Arbitration: Any disputes in excess of the maximurm limit for small claims court arising out of the Agreement shall
be submitted to binding arbitration before the Joint Ethics Committee or mutually agreed upon arbitrator based in
Palm Beach County, pursuant to the rules of the American Arbitration Association. The Arbitrator’s award shall be
final.

Approved by Date




COST ESTIMATE

Date: February5, 2016
Client: Riviera Beach CRA

job:  Riviera Beach Marina Village — Custom Tervis Tumbler Giveaway item

CREATIVE SERVICES DESCRIPTION:

Concept, copy development and design of custom artwork for a 160z Tervis Tumbler, The design
will be based on the color palette of the Riviera Beach Marina Village logo and feature copy
highlighting the ribbon-cutting event and date. Services include one round of edits totaling one
hour.

Pesign and Coordination Fee: $125.00

*Actual printing, artwork set-up charges and shipping costs are separate and have been
provided to client. CRA will pay vendor {Tervis Tumbler} directly to honor nonprofit rate.

Production Assignment Agreement

Signed Approvals: By signing this estimate, Client gives Carey O'Donnell Inc., dba the O'Donnell Agency {Agency],
full authority to proceed with ail assignments described in this cost estimate, induding the work associated with
obtaining printing blds, the 17.65% fee associated with same and providing Client with the recornmended option.
Signed proofs or email or Taxed approvals of work submitted to Client for review and approval legally binds Client
to full payment for goods and services described above, including any verbal or written modifications to the scope
of the profect(s}, under the payment terms described in next paragraph.

Payment Terms: 50% of total due upen commencement of project; final 50% due upon completion. All invoices are
payable in full within {15} days upeon receipt unless otherwise noted. A 1.0% monthly service charge is payable on
all overdue balances after 30 days. All ownership rights and license of copyright will be granted upon receipt of full
payment from client. Agency retains exclusively the native file for twe years on behalf of client, and will make
changes and updates in a timely manner as requested following approval of all cost estimates.

Estimates: If this form is used for an estimate or assignment confirmation, fees and expenses shown are
represented as minimum estimates only. Final fees and expenses shall be shown when final invoice is rendered.
Client’s approval shall be obtained for any increases in fees or expenses that exceed the original estimate by 10%
ar more.

Client Changes: Client shall be responsible for additional hours required for changes requested by Client in excess
of hours estimated in original assignment. However, no additional payment shall be made for changes required to
conform to the original assignment description.



Expensas: Client shall reimburse Carey O/Donnell Inc., dba the O'Donnell Agency, for all out~-of-pocket expenses
arising from this assignment, including the payment of any sales tax due —if applicable.

Canrellation: Agency retains the rights to the artwork until all cutstanding invoices/cancettation fees are paid by
the client, Upon final payment to agency, client shall retain all copyrights and the original antwork {native file if
Client wishes).

Credit Lines: Carey O'Donnell inc., dba the O’Bonnelf Agency, and any other creators shall receive a credit line with
any gditorial usage of artwork other than logos.

Releases: Client shall indemnify Carey 0'Dannell inc, dba the O'Donnall Agency, against afl claims and expenses,
including reasonable attorney’s fees, due to uses for which no release was requested in writing or for uses which
exceed authority granted by a release.

WMaodifications: Modification of the Agreament must be written, except that the Involce may include, and Client
shall pay, fees or expenses that were orally authorized in order to progress promptly with the work.

Arbitration: Any disputes in excess of the maximum limit for small claims court arising out of the Agreement shall
be submitted to binding arbitration befare the Joint Ethics Committes or mutualiy agreed upon arbitrator based in
Palm Beach County, pursuant to the rules of the American Arbitration Association. The Arbitrator’s award shail be
final.

Approved bvm T 'W Date %/ g’/‘ 3‘/7




x

DONNELL
AGENCY .

Blg ideas at work ™

COSY ESTIMATE

Date: January 19, 2016
Client: Riviera Beach CRA

loh: 2015 Annual Report

CREATIVE SERVICES DESCRIPTION:

Concept, copy development and design of a modern twist to s four-page Annual Report, creating a
custom infographic that presents in original format the CRA’s 2015 highlights. The cover will reflect a
theme of “Community Achievement” or “Community Transfarmation.” A two-page center spread will
feature a map-hased infographic highlighting featured CRA projects with photos and details about each
project, with lustrations and photo images. The back panel will contain the financials, legal language,
CRA jogo, board members, staff and contact info. Location of information depends on scope and layout
of content.

CRA is responsible for identifying specific prajects to highlight and providing details of each. Copy
development handled under the scope of the PR retainer.

Services include two round of edits totaling three hours. Al additional hours to effect changes will be
charged at $150 per hour.

The Annual Report is to be mailad to all Riviera Beach households by February 28, 2016, Agency to
procure three estimates for printing and mailing services. Actual printing and mailing costs to be billed
directly to the CRA,

Design: 53,000.00
Printing estimates, quality control
and coordination: S450.00

Production Assignment Agreement

Signed Approvals: By signing this estimate, Client gives Carey O'Donnell inc., dba the O'Donnell Agency {Agency),
full authority 1o proceed with all assignmenits described in this cost estimate, including the work associated with

obtaining printing bids, the 17.65% fee associated with same and providing Client with the recommended option.
Signed proofs or email or faxed approvals of work submitted to Client for review and approval legally binds Client



te full payment for goods and services described abave, including any verbal or written modifications to the scope
of the project{s}, under the payment terms described in next paragraph.

Payment Terms: 50% of total due upon commencement of project; final 50% due upon completion. All invoices are
payahle in full within (15} days upon receipt unless otherwise noted. A 1.0% monthly service charge is payable on
all overduse balances after 30 days. All ownership rights and license of copyright will be granted upon receipt of full
payment from client. Agency retains exclusively the native file for two vears on behalf of client, and wili make
changes and updates in a timely manner as requested following approval of all cost estimates,

Estimates: If this form is used for an estimate or assignment confirmation, fees and expenses shown are
represented as minimum estimates only. Final fees and expenses shall be shown when final invoice is rendered.
Client’s approval shall be obtained for any increases in fees or expenses that exceed the original estimate by 10%
or more.

Client Changes: Client shall be responsible for additional hours required for changes requested by Client in excess
of hours estimated in original assignment. However, no additional payment shall be made for changes required to
conform to the original assignment description.

Expenses: Client shall reimburse Carey O'Bonnel! Inc., dba the O'Donnell Agency, for all out-of-pocket expenses
arising from this assignment, including the payment of any sales tax due — if applicable,

Cancellation: Agency retains the rights to the artwork until all outstanding invoices/cancellation fees are paid by
the client. Upon final payment to agency, client shall retain all copyrights and the original artwork {native file if
Client wishes).

Credit Lines: Carey O'Donnelf Inc., dba the O'Donnell Agency, and any other creators shall receive a credit Hine with
any editorial usage of artwork other than logos.

Releasas: Client shall indemnify Carey O'Donnell inc., dba the O’Dannell Agency, against all claims and expenses,
including reasonable atterney's fees, due to uses for which no release was requested in writing or for uses which
exceed authority granted by a refease.

Madifications: Modification of the Agreement must be written, except that the involce may incdude, and Cliant
shall pay, fees or expenses that were orally authorized in order to progress promptly with the work.

Arbitration: Any disputes in excess of the maximum limit for small claims court arlsing out of the Agreement shall
bie submitted te binding arbitration before the loint Ethics Committee or mutually agreed upon arbitrator based in
Paim Beach County, pursuant to the rules of the American Arbitration Association. The Arbitrator's award shall be

~ Date l/ﬁ//é’

—

Approved by EW’V{]/




COST ESTIMATE

Date: February 4, 2018
Client: Riviera Beach CRA

Job:  Riviera Beach Maring Village Street Banner

CREATIVE SERVICES DESCRIPTION:

Concept, copy development and design of a 24" x 72” street banner for Riviera Beach Marina Village.
Dasign will include RBMV logo at the top, CRA logo at the bottom, and a list of water sports and
activities available at the marina in the middie.

Services inciude one round of edits totaling one hour.

Design Fee and Print Coordination Fee: $600.00

*Actual printing and installation costs for 56 banners to be billed directly to CRA {approx. $7,000)

Production Assignment Agreement

Signed Approvals: By signing this estimate, Client gives Carey O'Donnell Inc., dba the O'Donnell Agency (Agency),
full authority to proceed with all assignments described In this cost estimate, including the work associated with
obtaining printing bids, the 17.65% fee associated with same and providing Client with the recommaended option.
Signed proofs or emal or faxed approvals of work submitted to Client for review and approval legally binds Client
to full payment for goods and services described above, including any verbal or written maodifications to the scope
of the project{s), under the paymant terms described in next paragraph.

Payment Terms: 50% of total due upon commencement of project; final 50% due upon completion. All invoices are
payable in full within (15) days upon receipt unless otherwise noted. A 1.0% monthly service charge is payable on
all overdue balances after 30 days. Al ownership rights and license of copyright will be grantad upan receipt of full
payment from client. Agency retaing exclusively the native file for two years on behalf of client, and will make
changes and updates in a timely manner as recuested following approval of ali cost estimates.

Estimates: If this form is used for an estimate or assignment confirmation, fees and expenses shown are
represented as minimum estimates only. Final fees and expenses shali be shown when final invoice is rendered.
Client’s approval shall be abtained for any increases in fees or expenses that exceed the original estimate by 10%

oF mare,



Client Changas: Client shall be responsible for additional hours required for changes requested by Client in excess
of hours estimated in original assignment. However, no additional payment shail be made for changes required to
conform to the original assignment description.

Expenses: Client shall reimburse Carey O'Donnell Inc., dba the O'Donnell Agency, for all out-of-pocket expenses
arising from this assighment, including the payment of any sales tax due — if applicable.

Cancellation: Agency retains the rights to the artwork until alf outstanding invoices/cancellation fees are paid by
the client. Upon final payment to agency, client shall retzin all copyrights and the original artwork {native file if

Client wishes).

Credit Lines: Carey O'Donnell Inc., dba the O'Donnel Agency, and any other creators shall receive a credit line with
any editorial usage of artwork other than logos.

Releases: Client shall indemnify Carey O'Donnell inc., dba the O'Donnell Agency, against all claims and expenses,
including reasonebie attorney’s fees, due to uses for which no release was requested in writing or for uses which

exceed authority granted by a release.

Madifications: Modification of the Agreement must be written, except that the Invoice may include, and Client
shall pay, fees or expenses that were orally authorized in order to progress promptly with the work.

Arbitration: Any disputes in excess of the maximurn limit for small claims court arising out of the Agreement shali
be submittad to binding arbitration before the Joint Ethics Committee or mutually agreed upon arbitrator based in
Paim Beach County, pursuant to the rules of the American Arbitration Asseciation. The Arbitrator’s award shall be

firnal.

{For the CRA} .- £
Approved by %M/{ ,Tf /L Date a?{/ 8/ / / (ﬁ

[

(For the City)
Approved by Date




> Big ideas ae work ™

COST ESTIMATE

1

Date: January 21,2016
Client: Riviera Beach CRA/City of Riviera Beach

Job:  Riviera Beach Marina Village ~ Marina veridor and MEC rack card

CREATIVE SERVICES DESCRIPTION:

Concept, copy developmént and design of a twossided, full-calor, 47X 9" rack vard. One side will be
dedicated to a directory of marina vendors. The other side will promote advance hookings for banquets
and meetings at the Marina Event Center, The design will be based ofi thg color palette of the Riviera
Beach Marina Village logo. Design and printing costs to be split eglially between the City of Rivigra

Beach and Rlvies Beach CRA.
Services include one rolind of edits totaling one hour.
Design Fee and Print Coordination Fes: $500.00.

*A¢tual printing costs to be billed diréctly to CRA, with the CRA invoicing the city for 5%

Production Assignment Agreenient

signed Appravals: By sighing this estimate, Client gives Caréy O'Doringf] Inc.; dba the o'Donnill Agency:{Agency),
full authority to proceed with all assighments described in this cast estimate, including the work dssocigred with
obtainirig printing bids, the 17.65% fee associated with samie and providing Client with the recommendgd option.
Stgned proofs or atpail or faxed approvals of work SUBmitted to Client for review and approval legally binds Client
o full payment for goGs and services described ahove, liduging any verbal or written fodifications to thie scope
of the project{s), under the payméent terms describied in next paragraph:

Payment Ternis: 50% of total due upon cormmenceiment of project; final 50% due upon campletion. All invoices are

payable in full within (15) days upon receipt unless otherwise noted, A 1.0% monthly service chatge is payable on

all overdue balances aftef 30 days: All ownership rightsand lieehse of copyright will be granted updn recelpt of full
payrient from cllent. Agency retains exclusively the native file for two yesrs on behalf of dlient, and wilimake

changes and Updates in 2 timely manner a5 fetuested following approval of alt cost estimates.
Estimates: if this form Is'used for an gstimate or assignment confirmation, feosand expenses shown are,
represented as. minimun estimates only, Fifial fees and expenses shail bishiown when finat Invoicelis Téndered:
client's approval shall be obtained for any Incfeases in fegs or expenses that exceed the original estimate by 30%
‘or rnore.




Client Changes: Clierit shiall bie responsible for additional hours required for changes requested by Clientin excess
-of hours estlinated In ofiging! assignment, However, no additional paymeant shall be miade for changes required fo

conform to the.original assignment description.

Eggéﬁggs_;fcﬁ(gnt shall rgﬁmbUrse Carey' 0'Donnell inc,, 8ba the G'Don_nall Agency, for all out-of-pocket expenses
arlsing from this asélgnivent, including the Baymant of any sales tax due —if applicable,

Caricellation: Agency retains the rights to the artwork until all outstanding Involces/cancellation fees are paid by
the ¢lignt. Upon final payment to agenty, client shall retain all copyrights and the original artwork {native file if

Client wishes).

Credit Lines: Carey G_‘_Donhen inc., dha the O'Donnell Agency, and any other creators shall receive a credit lihe with
any gditorial usage of artwork other than logos,

Releasas: Client shall tndemnify Carey O'Ronnell Int., dba tha O'Donnéll Agency, against all claims and expenses,
mc!uatng regsonable astornev’s fees, dut to uses for which no release was réquéested iy writing or for uses which
efvéed guthority granfed by a rﬁiease

Madiﬁcaﬁpns: Modification of the Agreément must be writien, Bxcept that the fnvelce may include, and Chent
shall pay, fees or expenses that were orally authorized in order to progress promptly with the work,

Arbitration: Any disptites in ektess of the makimurn firit for small claims court arising outof the Agreement shall
be submitted to blndmg arbitration béfore the Joint Ethics Committee of mutua}ly agreed upon arbitrator based in
Palm Beach County, pursusnt to the rules of the American Arbitcation AssoZistlon. Thi Arbitrator's award shall be
finat,

{For the CRA)/ 7 Date L{/ 99’{/ Lé N

Approved by,

{For the City) .

U




Tony Theissen

From: Latoya James <Uames@rbcra.com>
Sent: Wednesday, February 24, 2016 12:12 PM
To: Tony Theissen

Ce: Tony Brown

Subject: RE: Photographer

Tony,

Per the meeting this morning, Mr. Brown approved the photographer.

Thank you,

Latoya A, James

; Community Services Coordinator
Erossta's Dy
Weetiront Commmity 2001 Broadway, Suite 36( | Riviera Beach, FL 33404

CONFIDENTIALITY NOTICE: This email and any files transmitied with i are
confidential and intended solaly for the use of the individual or entity to whem they
are zddressed. f you have received this email in error please notify the system
managet.

NOW IS YOUR DHANCE TO OWHN A HOME]

LRSI FEEIEEE PO AR BN

3

258, First Time

&

HOMEBUYER FAIR

From: Tony Theissen [mailto: Tony@odonneil.agency)
Sent: Tuesday, February 23, 2016 12:42 PM

To: Latoya James <Uames@rbcra.com>

Subject: RE: Photographer

Latoya,

We have a photographer ready. Price is $350 if you want to add that into your budget.

Tony



Tony Theissen

From:; Tony Brown <tbrown@rbcra.coms>
Sent: Wednesday, February 24, 2016 3:17 PM
To: Tony Theissen

Ce: Darlene Hatcher

Subject: Re: Annual Report photo shoot
Approved

Sent from my iPhone

On Feb 24, 2016, at 9:22 AM, Tony Theissen <Tony@odonnell.agency> wrote:

Inctuding CG and LP would raise the price to 51,000, just $250 more than marina alone. Please reply
with approval and I'H get it schedule,

Tany

From: Tony Brown [mailto:tbrown@rbcra.com]
Sent: Wednesday, February 24, 2016 5:32 AM
To: Tony Theissen <Tony@odonnell.agency>
Cc; Darlene Hatcher <dhatcher@rbcra.com>
Subject: Re: Annual Report photo shoot

Approved. How much more to take a drone picture of the linear park and Comunity garden?
Sent from my iPad

On Feb 23, 2016, at 12:45 PM, Tony Theissen <Tonv@odonnellagency> wrote:

Mr. Brown

Requesting email approval for $750 you approved this week for aerial photos and videos
of RBMV for the Annual Report and other marketing purposes, Photog to shoot video
Friday morning 2/26.

We'll get beautiful high-resolution shots taken from a drone flying over the
property. We can share the video on social and with media.

Tony

<image001.jpg>

www.cdonneli.agency
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RECEIPT

Tony Theissen
O'Douneil Agency 525 Okeechobee Blvd, Ste 980
West Palm Beach, F1L 33401

Receipt Number: 30670

Last four digits of card # | »ooxxxxxxxxx 1035

Name ag appears on card | Julie Fanning

Date: Description Amount

02/26/2016 | WPBF 25 News At 6pm Marina Village; $120.00
WPEC 2-25-16 Marina Village 11pm -
mp4 HD digital video file emailed to
Tony@ THEODONNELLAGENCY.CO

M
Sales Tax 0.00
Shipping and Handling 0.00

TOTAL CHARGED: $120.00

PLEASE NOTE: THIS IS NOT AN INVOICE. IT IS A RECEIPT.
DO NOT PAY ABOVE AMOUNT.

This dub is for personal use ONLY and may not be used far broadcast, theatrical, educational, legal or any
other use which involves public exhibition, It may be exhibited either to the agents, employees and
representatives of the purchasers own organization or in the privacy of the purchasers own home, in either
case without charge, and may NOT be copied. edited, broadcast or transmitted.



RIVIERA BEACH CRA
Public Relations Activity Report

for
February 2016

Prepared by Carey O’Donnell and Tony Theissen

The following report outlines the public relations activities and results for the Riviera

Beach CRA for the period of February 1, 2016 through February 29, 2016.

1. STRATEGIC PLANNING AND ISSUE MANAGEMENT

Every member of the O’Donnell staff contributed significant time
and effort to the CRA this month as we assisted with planning for
the February 25 ribbon-cutting event, related marketing
materials, and media outreach.

T. Theissen attended weekly meetings at CRA offices on 2/3, 2/9,
2/17 and 2/24 to assist with coordination and planning of the
ribbon-cutting for Riviera Beach Marina Village.

T. Theissen held multiple in-person and telephone meetings to
coordinate design concepts and develop content for the CRA’s
2015 Annual Report.

T. Theissen joined T. Brown and M. Blomeke for personal
introductions to various marina vendors to discuss marketing
efforts by the CRA aimed at attracting additional guests to the
marina and their respective businesses.

Agency coordinated with the Port of Palm Beach to include their
cruise ship operators in a rack card brochure promoting Riviera
Beach Marina Village. The Port is considering handing them out
to cruise passengers,

Agency made several updates to the CRA web site as requested
by staff.

Agency made several revisions to a fact-sheet about Riviera
Beach Marina Village for use by the media and others.

STATUS

Completed

Completed

In progress

Vendor outreach
ongoing

Completed

Completed

Completed
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2. RIVIERA BEACH NEWSROOM

Riviera Beach Marina Village Ribbon-Cutting

Agency reached out to local and regional media and
marine/boating trade publication to offer coverage of the ribbon
cutting event. Agency developed a Media Advisory in advance of
the event, coordinated photography for the CRA during the
event, and distributed a Press Release following. Coverage was
provided by WPEC (12), WPBF (25), Florida Weekly, South Florida
Times and PBG Lifestyle Magazine. Agency has arranged a tour
of the development for a Palm Beach Post reporter and
photographer on March 16,

Broward-Palm Beach New Times

T. Theissen coordinated interviews with T. Brown and N.
Fontaine from CBRE for the restaurant reporter with the
Broward-Palm Beach New Times. Reporter is looking to write
about the restaurant opportunities at Riviera Beach Marina
Village.

Monthly CRA Facebook
Likes: 1,844 (+33)

Monthly Marina Village Facebook
Likes: 107 (+107)

3. MARINA DEVELOPMENT AND PROMOTION

2015 Annual Report

Design of the CRA’s 2015 Annual Report is nearly complete.
Likely to be printed and mailed at the end of the first week of
March.

Rack Card/Flyer for Event Center and marina vendors

Agency completed design of a rack card brochure with one side
promoting reservations at the Marina Event Center, the other
side highlighting marina vendors. Rack card will be distributed at
the Ribbon-Cutting event, handed out by Ambassadors at the
marina, and displayed at various locations throughout the city.
Agency worked with D. Jones from the City of Riviera Beach to
approve funding half of design and print costs.

Media outreach
ongoing

Pending

publication

In progress

Completed
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Street Banners

Agency designed new street banners to promote Riviera Beach
Marina Village. Banners were installed Monday 2/22 in advance
of the Marina Village ribbon-cutting.

Ribbon Cutting Rope

Agency was asked to coordinate the ribbon-cutting itself. As
opposed to a cutting an actual ribbon, Agency proposed cutting a
rope with buoys to reflect the marina setting. Agency identified a
vendor and purchased set of colorful buoys and scissors.

Sacial Media
T. Brown approved a paid social media campaign designed by
O’Donnell aimed at thanking and supporting marina vendors for

their patience during construction of Riviera Beach Marina Village.

Balloon for Ribbon-Cutting

At T. Brown’s request, Agency coordinated design and printing of
custom balloons for the Riviera Beach Marina Village Ribbon-
Cutting.

Construction updates

Agency continues to provide regular construction updates on
Facebook in an effort to raise awareness about the progress
happening at the marina and keep marina visitors and tenants
informed. We maintain regular contact with M. Blomeke to
gather background information for social media posts, and
regularly visit the marina to take photographs.

Black Chamber Awards

At no cost the CRA, Agency designed a new version of the Riviera
Beach Marina Village ad for use as a two-page spread in the
program for the Black Chamber’s Ascension Awards.

Ribbon-Cutting Signage

At no cost to the CRA, Agency designed six signs listing specs of
various spaces at Riviera Beach Marina Village, to be displaying
during and following the ribbon-cutting event.

Drone Photography

Agency coordinated still and video photography via a professional
drone of Riviera Beach Marina Village for use in the CRA's Annual
Report and for other marketing purposes.

Completed

Completed

In progress

Completed

Ongoing

Completed

Completed

Completed
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Riviera Beach Marina Village Facebook

W. Pettis from O’Donnell created a Facebook page for Riviera
Beach Marina Village in advance of the Ribbon-Cutting event, and
launched a promotional campaign to attract “fans.” T. Theissen
populated content with recent beauty shots of the development.

Completed

5. WEBSITE
RBCRA Web site Completed
Agency added new content to the CRA’s web site including press
releases and clips of media stories about Riviera Beach Marina
Village.

6. EVENTS

Marina Village Ribbon Cutting

T. Theissen, J. Fanning, B. Stephenson and C. O’Donnell and others
from O’Donnell Agency took part in planning and execution of the
Marina Village Ribbon-Cutting. Several staffers from O’'Donnell
attended the event to assist with last-minute coordination,
photography, media, etc.

Completed

MEDIA PLACEMENT INDEX

Print/Online:

Palm Beacher Magazine: “The Rise of the Palm Beaches,” Phil Fishman, 2/2/16

Jupiter Magazine: “The Rise of the Palm Beaches,” Phil Fishman, 2/2/16
National Development Council: “Marina Village Ribbon-Cutting,” 2/25/16
Business Development Board: “Marina Village Ribbon Cutting,” 2/26/15
NMTC Coalition: “Marina Village Ribbon Cutting,” 2/26/16

Broadcast:

WPEC (12): “Marina Village Ribbon Cutting Preview,” AM News, 2/25/16
WPEC (12): “Marina Village Ribbon Cutting Event,” 11pm news, 2/25/16
WPBF (25): “Marina Village Ribbon Cutting Preview,” AM News, 2/25/16
WPBF (25): “Marina Village Ribbon Cutting Event,” 6pm news, 2/25/16

-End Report
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NATIONAL DEVELOPMENT COUNCIL ' || I

HUNDREDS CELEBRATE RIBEON-CUTTING TO LAUNCH RIVIERA BEACH MARINA
VILLAGE

RIVIERA BEACH, Fla. (February 26, 2016} — More than 250 Riviera Beach residents, electad officials and
business leaders from throughout northern and central Palm Beach County galhered yesterday to celebrate
the nbbon-cutting for the public improvements at the city's municipal manna. The public portion of the marina
redevelopment totals an investment of 535 million. and is led by the Riviera Beach Community Redevelopmeant
Agency (CRA)

Read Full Press Release HERE-+ Press Release — Riviera Beach Manna Viliage Ribbon Cutting

The new construction of the 22,000 square foot Riviera Beach Event Center 1s the inaugural component of the
imanna District Redevelopmeant Plan, which has enabled subsequent private investment at the Riviera Beach
wanna and surrounding neighborhood. The Center features, 6,000 square feet of meeting space, a arand
lobby incarporating gallery space for community exhibits, a visitor center, café and support functions for the
broader Marnna Districtincluding storage and service space for events in Bicentennial Park. The projectis
located in a Community Redevelopment Area (CRA) and CDFI deeper distressed communily with
unemployment rates 2.3 times the naltional average,

NDC's 57 Million Qualified NMTC Equity Investment was combined with Financing From Key Cammunity
Development Corpaoration. The project has directly created and retained 98 permanent jobs and 28
construction jobs

ODONNELL
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Striking a Balance:

The Rise of the

Palm Beaches

With develog an therise, residents and local officials are looking
for ways to maintain the allure and beauty of the Palm Beaches while
encouraging economic progress. The goal is to not tip the scale.
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Riviera Beach shows off new waterfront
By Jim‘.ie complex

Joknson Complex includes ballroom, meeting space, restaurants

UPDATED 7:01 PIM EST Feb 25, 2016
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RIVIERA BEACH, Fla. — The Riviera Beach Marina Village will soon be open to the public.

RELATED

= Shooting reported on
Cotton Bay Drive...

= Drug aims to help women's
libido

s 911 call released from dog
attack

u Safe Drive with 25: Unsafe
behaviors...

w [tems surrounding 2000
Presidential...

Hundreds showed up Thursday afternoon to get a first look at the
new waterfront property.

City leaders said the complex cost more than $30 million and has
been in the works for nearly eight vears.

The two-story building, which sits off the Intracoastal Waterway, will
have a baliroom, meeting space and two restaurants with indoor and

outdoor seating.

Riviera Beach City Council Chainvoman Dawn Pardo said It took a

community effort to make this happen.

"Today Is symbolic and just shows public, private partnership and residents coming together and
city officlals listening to them,” Pardo said.

This is just the first of four phases. Future plans at the site include adding more waterfront
restaurants, a public market and a mixed-use site for a hotel, parking, offices and retail shops.

Officials said the complex is expected to open sometime in kiay.
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Home About» TheCredit» Advocacy = News «  Membership - Events
» Bley < Rivera Btach Marina Village Promises to Transform the Distressed Waterfront

Rivera Beach Marina Village s
P1_'01nlses to Transform the
Distressed Waterfront

Foited by Panl Anderson on Feb 26, 2016 in Blog, Latest News, NMTC Swceess I
Stories | o comments

AT e

Yesterday in Riviera Beach, FL, they cut the riblen en the new Riviera beach Marina Village, Hundreds shoved up
Thursday afternoon to get a firstlook at the newwaterfrent preperty.

Preject Fact Sneet

The $35 million redevelepment project it almost complete and vill have an event centear, restaurants, hotels, shopping
and office space. Officials vith Riviera Beach CRA, including NMTC Caalition Beard Member Tony Brown, are conflident
that the prejactwill transform the Riviera Beach waterfront into a vibrant and authentic destination spet fer residents

and visiters alike, spurnng Brodd revitalization of the surrounding cemmunity,

“Teday is symbolic and just shows public, private partnership and residents coming together and ity officials listening
1o them,” Riviera Beach City Councitwvoman Dawn Pardo said.

You ¢an find 8 phote slbum of the avent on Facebazl,

Several news crews viere on hand to take in the event, intluding CBS 12 Belows is their report:

r—— e —rz=r
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Riviera Beach Marina Village hopes to create more

jobs

o0 (@ [ <5

Tha project cost Lhe city $35 million

Riviera Beach (CBS12) — The new Riviera beach Marina Village will be revealed Thursday with

A
———, aribbon cutting ceremony.
A
A The $35 million redevelopment project Is almost complete and will have an event center,

restaurants, hotels, shopping and office space.

As part of the project, a stage will be added to Bicentennial Park where organizers plan to have
shows, concerts and other festivals.

The project has been met with opposition when it was proposed. People did not believe Riviera
Beach should spend $35 million to revamp the facllity.

Many city officlals hope the new marina will create jobs ancl be worth the price in the end.

TRENDING

PR A 4-year-cld dies after belng
held dovm in hot vialer by

sister: Police

Mandiesin Jall after belng
arrested for unpaid
ambulance bill

~ Video shows pack of dogs
% attack sleeplng homeless
man &

gm Report: Teens reveal years
of "sexual sesslons’with
paster,wife O

OFFBEAT NEWS

Ian dies in Jall after belng
arrested for unpald
ambulance bill

= Homaless gnomes:
‘i Pennsylvania state park
W evicts tiny houses

b O Palice dog catches burglar
M0 relaxing In backyard hot tub

FOLLOW US ON TWITTER

Tivaets W follow

72 WrEC Cas12 Rews ©

ODONNELLY . .. ...
AGENCY



RIVIERA BEACH

MARINA
WI!RI'BI

RIVIERA BEACH MARINA VILLAGE FACT SHEET

Name: Riviera Beach Marina Village (previously Riviera Beach Marina)
Partners: Riviera Beach CRA, City of Riviera Beach

Master Plan: Viking Developers

Opening to public: Spring 2016

Public investment: Approximately $35 million dollars

Site area: 23 acres

Minority participation: 47.07% SBE, 19.56% M/WBE, and 30.96% local (Riviera Beach) participation

Goal: Transform the Riviera Beach waterfront into a vibrant and authentic destination spot for
residents and visitors alike, spurring a revitalization out to Broadway and beyond

Attractions: Marina Event Center, Bicentennial Park, restaurants, events, watersports activities including
deep-sea fishing, scuba diving, snorkeling, paddleboarding, kayaking, boating

Now under construction:

Marina Event Center
o Main ballroom called “Newcomb Hall” plus two smaller meeting rooms (room for 10-300 guests)
= Weddings
= Family reunions and celebrations
®  Corporate meetings and business groups
¥ Fishing tournaments
= Community groups and clubs
Tropical Shipping is sponsoring the first-ever permanent exhibit showcasing the history of Riviera Beach
Two story restaurant with indoor and outdoor seating (CBRE identifying tenants)
Café (Letter of intent signed with local Palm Beach County-based business)
Rooftop patio overlooking the Intracoastal Waterway, Peanut Island and beyond to the ocean

[ el o N o]

Bicentennial Park

o 5S4 million in improvements
Covered pavilion with refreshment stand
Stage area and grand lawn for concerts and events
Weekly, monthly and annual events being planned
Interactive splash fountain

O O O ¢C

Future plans:

o Waterfront “Restaurant Row”
Public Market (in partnership with Palm Beach County)
o Mixed-use bullding with hotel, parking, offices and retail shops

Q
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MEDIA ADVISORY

RIBBON CUTTING TO UNVEIL TRANSFORMATION OF
RIVIERA BEACH MARINA VILLAGE

WHAT: Please join us as the Riviera Beach Community Redevelopment Agency we celebrate the
Ribbon Cutting for the brand new Riviera Beach Marina Village. The transformation of
the marina consists of the new Marina Event Center and a reimagined Bicentennial Park.
The goal of this redevelopment project is to leverage a $35 million dollar public
investment to attract private development that will extend from the marina out to
Broadway and beyond.

The Marina Event Center will be home to a two-story restaurant, a café, and large and
small meeting and banquet rooms. It will also be home to the first-ever permanent
display of Riviera Beach's rich history, sponsored by Tropical Shipping. Bicentennial Park
is home to a pavilion with a refreshment stand, interactive splash fountain, a stage, and
a large lawn for concerts and events.

The project came to fruition thanks to support from a wide variety of partners including
the Riviera Beach Community Redevelopment Agency, the City of Riviera Beach, Viking
Developers, Palm Beach County, and lending partners at BB&T Bank, Key Bank, and the
National Development Council.

WHEN: Thursday, February 25, 2016
4:00 p.m. - 6:00 p.m.
(Food, refreshments and entertainment provided)

WHERE: Riviera Beach Marina Village
13'" and Broadway, Riviera Beach

CONTACT: Media wishing to attend are asked to contact Tony Theissen of the O’Donnell Agency at
tony@odonnell.agency or 561-602-1096.
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For immediate release
Contact: Tony Theissen
O’Donnell Agency
(561) 832-3231

HUNDREDS CELEBRATE RIBBON-CUTTING TO LAUNCH
RIVIERA BEACH MARINA VILLAGE

RIVIERA BEACH

MARINA
Iﬂl!rilil

RIVIERA BEACH, Fla. (February 26, 2016) — More than 250 Riviera Beach
residents, elected officials and business leaders from throughout northern
and central Palm Beach County gathered yesterday to celebrate the ribbon-
cutting for the public improvements at the city’s municipal marina. The
public portion of the marina redevelopment totals an investment of $35
million, and is led by the Riviera Beach Community Redevelopment Agency
(CRA).

Combined with future private development, the revitalized marina
investment is expected to exceed $375 million. Now officially known as the
Riviera Beach Marina Village, the 23-acre property features the new, two-

story Marina Event Center, a reimagined Bicentennial Park, plus parking and
infrastructure improvements.

Deslgned to become a significant visitor destination, the new Marina Village
offers a wide variety of fishing and watersports, and will soon feature
restaurants, shops and other amenities. The goal is to create a vibrant,
relaxed destination for visitors and residents alike in a spectacular
waterfront location unmatched anywhere in Palm Beach County.

“As it develops further, Riviera Beach Marina Village is going to be the living
room of our city — a showcase that will attract a wide range of visitors from
Palm Beach County and beyond,” said Tony Brown, Executive Director of the
Riviera Beach CRA. “Interest in ecotourism and water activities increases
each year, and we offer visitors a range of experiences to connect them to
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nature above and below the waves; from scuba diving to deep-sea
fishing, snorkeling, paddleboarding and kayaking, all in a spectacular
setting overlooking the Intracoastal Waterway, Peanut Island and Singer
Island.”

The new Riviera Beach Marina Event Center will be officially open to the
public in April, but dozens of guests yesterday toured its two levels and
marveled at the expansive ocean and Intracoastal views from the second-
story patio. It offers large and small banquet and meetings rooms, a two-
story restaurant, a café, and what will be the first-ever permanent display
of Riviera Beach’s history. The project also includes a $4 million dollar
makeover of Bicentennial Park including the addition of a new pavilion,
interactive splash fountain and plenty of green space for open-air events
and concerts.

“This is an achievement our city council can point to with great pride,”
said Dawn Pardo, Riviera Beach City Council Chair. “We are grateful to
Viking Developers for inspiring this vision. Now that we have forged
ahead with the public development, we will begin implementing private
development in phases, starting with five restaurants and requests for
proposals on other City and CRA owned lands. We remain confident that
this important new addition to the city’s amenities will spark prosperity
and economic development throughout our city.”

“An investment such as this beautiful Marina Event Center right on the
water makes a significant impact on the region as well,” said Beth Kigel,
President of the Northern Palm Beach County Chamber of Commerce. “It
demonstrates real commitment on the part of the city and CRA that the
economic course is set and moving forward. We say bravo to all who
made this happen.”

A formal grand opening event for the public will be held in May 2016.
Future plans include a waterfront “Restaurant Row,” a permanent free-
standing Public Market, and a mixed use facility that would include a
hotel, parking, offices and retail shops.

Riviera Beach Marina Village came to fruition thanks to support from a
wide variety of partners including the Riviera Beach Community
Redevelopment Agency, the City of Riviera Beach, Viking Developers,
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Palm Beach County, and lending partners at BB&T Bank, Key Bank, and the

National Development Council.

Small and Minority Business Enterprise goals for this project exceeded
expectations thanks to the diligent effort of construction partners The
Weitz Company, D. Stephenson Construction and Clearspan Structures.
Acting as the owner’s representative, the Gilbane-CSI-RDBG partnership
reports contracts for this project totaled 47.07-percent SBE, 19.56-percent
MWBE, and 30.96-percent local (Riviera Beach) participation. Architects
Song + Associates provided updated designs and improvements all through
the construction process.

Riviera

For more information, contact the Beach Community

Redevelopment Agency at www.rbcra.com or 561-844-3408.
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Florida's Dynamic
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Facebook
facebook.com/RBCRA
10 posts

Facebook Fans = 1,844
Up 305% from February 2015 (+1,389 fans)
Up 1.82% from January 2016 (+33 fans)

Facebook Audience
) 59% women
> 41%men
> Top age groups: 28% (35-44)

Top 5 Countries

1. United States (1,819)
Brazil (3)
Netherlands (3)
Haiti (2)
Jamaica (2)

Vs W

Top 5 Cities
1. Riviera Beach (318)
2. West Palm Beach (202)
3. Palm Beach Gardens (100)
4. Jupiter (82)
5. Boynton Beach (74)
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Most Engaged Posts (received most likes, comments and shares)

BOOSTED

1. The transformation into Riviera Beach Marina Village will be complete this spring. Here's a link to all the activities
you can enjoy right now. http://www.rbcra.com/community-partners/marina-vendors/ [PHOTQS]

2. A "banner" day for Riviera Beach Marina Village!

These new street banners went up today, setting the tone for what visitors will experience as we complete the
transformation of our beautiful marina. [BANNER PHOTO]

3. Later today we give a preview of Riviera Beach Marina Village to the officials, residents and partners who helped
make this wonderful new destination possible. We'll be sharing updates at Riviera Beach Marina Village.

ORGANIC
1. The Palm Beacher Magazine highlights Riviera Beach Marina Village as one of the top developments in Palm Beach
County. See what they have to say. Coming Spring 2016!

BOOSTED:
g 4,374 Feaop's Fasghs d
i"g'i Riviera Beach CRA added 3 new photes — a1 @ City of
8% Riviera Beach ATT Lies Commems & Shares
Fubishes by Tony Tresssn v Janusry 32 Resra Baach @
What a beautiful vievs visitors vil get from Ihe second story of the nevr E‘“f ur :‘19 -
Marina Event Cenler. ) o o
Reservalions are available for banquel and meeting rooms starding in the 13 7 6
Spring. Email Mark al mblomeke@rbera.com for pricing and availabilty, Comnzois . B Thzees
= a8 o r— T 2 T, ==
4 18 18 0
Shares On Fost Cn Shars
265 Fost o
188 0 67
Phota Vizvs Link Tigks Cttgr Cichis ¢
NEGATIVE FEEDBACK
[ EEE 0 #da A3 Posts

0r: pam 0 Usths Fage

4,374 peopie resched | Boosted |
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o Like ! Commen #4 Share
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/#™ Riviera Beach CRA

(
X Pubfshed by Tony Theissen 12 - Febyuary 22 at 2:48pm -

A "banner” day for Riviera Beach Marina Villagel

These new street banners went up today, setling the tone for what visitors
will experience as we complete the transformation of our beautiful marina.

3,350 people reachad | Boosted J

@ Gregory Difard, Kya lgneri and 151 others 7 Commenls 15 Shares ¥ «

fr Like 1 Comment <> Share

F-

%= Riviera Beach CRA

O Fubished by Tony Theissen [2 - February 25 at 1023am @

Later today we give a preview of Riviera Beach Marina Village to the
officlals, residents and partners who helped make this wonderful new
destination possible. We'll be sharing updates at Riviera Beach Marina
Village.

2,038 people reachad Boosted |

OO Y Patt Bachiniak, Kyle Ignedi and 105 olhers 6 Comments 11 Shares & «

i Like 71 Comment ~+ Share

3,350 Peopts Reached

190 Lies, Comments & Shares

162 153 9

Likes On Post On Shares
13 9 4
Commenls On Past Cn Shares
15 15 0

Shares ©On Post Cn Shares
194 rozicrcis

98 1 95

Fholo Viaws Link Chcks Cther Chcks
NEGATIVE FEEDBACK

0 Hide Past 1 Hide Al Fosts

0 Repoit as Spam 0 Unike Page

2,038 FPeopl: Reached

146 reactions, Comments & Shares

120 100 20

O Lée Cn Post On Shares
6 6 0

O Lowe ©n Post On Shares
1 1 0

B W On Post On Shares
8 7 1
Commenls On Post On Shares
11 11 0

Shares Cn Pod On Shates

202 Post Clals
o 4 17

Phola Views Link Clcks Olher Chcks §

NEGATIVE FEEDBACK
0 Hite Post 0 Hite 22 Posts

0 Regort as Spam 0 Lnthe Page
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ORGANIC

. 2,294 peopi= Reachied
i #» . Riviera Beach CRA

- ¥ Publkzhed by Tony Theissen |+ Febiuary 2 al 1.03pm - Wesl Palm Eeach A 85 Lies, Commienls & Shares

The Palm Beacher Magazine highlights Riviera Beach Marina Village as
one of the top developments in Palm Beach County. [ 30 41

See what they have to say. Coming Spring 2016! Lies G st On.Shares
6 1 5
Cemmenls On Pest On Shares
9 3 6
Shares Cin Post Cn Shares

203 rostcicks
0 118 85

Fholo Viaws Link Chebs Oiher Chsbks
NHEGATIVE FEEDBACK

1 Hute Poat 0 Hide 53 Pasts

0 Repert as Spam 0 untte Page

Residents, Officials Look For Balance As Riviera Beach has undergom
Development Continues In Palm Beach County transformation along its pop
2,294 paople reached Boost Post
@ Kylz 1gneri, Gina Worobel and 28 others 1 Commenl 3 Shares & »
* Like "1 Comment ~ Share
Twitter

twitter.com/Rivierabeachcra
*0O’Donnell Agency has no access to the existing Twitter account as the CRA has said they do not have the login
information and password for the account.
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