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INVOICE

INELL™®
ACENCY ¢

Number: RBCRA1s Date; October 31, 2015
Payment:  within go days, please

Ms. Darlene Hatcher

Rivera Beach CRA 3

2001 Broadway Suite 300

Riviera Beach, FL 33404

Please make payment to:

ODONNELL AGENCY

303 BANYAN BLVD. SUITE 101

WEST PALM BEACH, F1. 33401

JOB/ACCOUNT DESCRIPTION CHARGE

Marketing and public relations services:

October 2015 {see activity report) $9,804.00

Advertising & Design

Design of the 13% and Broadway signage $650.00

Riviera Beach Marina Village logo design, first 50% of total $2,500.00

White Rose gala ad creation (to be used in future programs) $450.00

| Administration expenses P October, 2015 ) ]

Photocopies (in-house): 64 @ 0.15 each $none charged

Photocopies {color): 113 @ 0.85 cents each -~ Copies of year-end presentation $none charged

Postage: $included

Long-distance telephone ($0.10 per minute) $n/a

FedEx: (see invoices) &none

Vocus/PR Web release distribution $none

Originals of publications: $none charged

Photography/video services $none charged

News clips: $none

Travel: $none charged

| TOTAL: $13,494.00
Thank-You
§

WEST PALM BEACH 3 303 Banyan Blvd,, Ste. 101, West Palm Beach, FL 33401 7 541.832.3231 = 541.45%.1309 L
REW YORK DITY 3 275 Madison Ave,, 14th Floor, New York, NY 10014 -

SARASCQTA » 2803 Fruitville Rd., Ste. 152, Sarasota, Florida 34237 7 561,832.3231

www gedonnati ageanoy



ODONNELL ™,
AGENCY &

Design & Printing | Summary Sheet

Client: Riviera Beach CRA Date: October 2015

13" and Broadway Signage $650.00 $650.00
Agency designed signage that provides a
list of activities available at the marina
during construction and directs guests
toward the marina

Riviera Beach Marina Logo Design 55,000 52,500
Agency to design a marketing logo for {Initial 50%])
REBMV,

White Rose Gala advertisement 5450 5450

Agency designed an ad promoting advance
bookings for the Marina Event Center. This
ad could be the basis for future
promaotions.

$3600.00

303 Banyan Blvd,, Ste. 101
West Palm Beach, FL 33401
1561, 832.2331 £ 561,659.1509

sdommetlagency



ODONNELL
AGENCY

COST ESTIMATE

Date: September 29, 2015
Client: RB CRA

Job:  Logo for Riviera Beach Marina Village

OBJECTIVE:

Create a logo for the “new” Riviera Beach Marina Village that establishes it as a destination
and defines its points of differentiation from other waterfront/marina visitor destinations.
It should reflect the “vibe” of Riviera Beach, the nature of the “working waterfront,” the
city’s Bahamian roots and relaxing ambiance, all packaged in a manner that can express
that this is an exciting, contemporary experience with broad appeal. We are marketing to
the visitor, yet the design must feel authentic and realistic to the city’s residents who must
also feel at home in the re-imagined marina with its new amenities and
merchants/restaurants. [t must communicate the vibrancy and versatility of the new
marina experience in a way that remains essentially “Riviera Beach” but has the power to
attract visitors from many walks of life and backgrounds.

WHO ARE WE COMMURNICATING TO?

A. Prospective tenants who may consider future development opportunities at the
Marina Village, such as restaurants, residential, office, hotel, educational and
marine-related businesses.

B. Local, national and international visitors

(. Riviera Beach residents and business owners

REASONS TO BELIEVE IN THE BRAND:

Spectacular waterfront / marina setting near Palm Beach and West Palm Beach
A real, working waterfront

Eco-tourism with diving and proximity to Peanut Island

Authenticity, rather than a manufactured visitor experience

OOme



APPROACH:

Agency will create a logo for the Marina Village that defines the location as a visitor
destination in a modern, contemporary way that captures the essence of the area and
permits the logo to remain relevant over time. This will be achieved through a thoughtful
use of color and font selection that promotes the benchmarks of quality, authenticity, area
history and its new lease on life that will be features of the new Marina Village. Agency to
present a minimum of five options for consideration.

Creative Services Estimate: $5,000.00

One round of revisions up to three hours included in the fee.
Additional revisions will be billed at $150 per hour.

Final artwork provided to the client in .eps and .jpeg formats.
Agency to provide brand use standards upon completion of the final
logo.

Production Assignment Agreement

Signed Approvals: By signing this estimate, Client gives Carey O'Donnell Inc., dba the O'Donnelt Agency {Agency),
full authority to proceed with all assignments described in this cost estimate, including the work associated with
ebtaining printing bids, the 17.65% fee associated with same and providing Client with the recommended option.
Signed proofs ar email or faxed approvals of work submitted to Client for review and approval legatiy binds Client
to full payment for goods and services described above, including any verbal or written modifications to the scope
of the project{s), under the payment terms described in next paragraph.

Payment Terms: 50% of total due upon commencement of project; final 50% due upon completion. All invoices are
payable in full within {15) days upon receipt unless otherwise noted. A 1.0% monthly service charge is payable on
all overdue batances after 30 days. All ownership rights and license of copyright will be granted upon receipt of full
payment from client. Agency refains exciusively the native file for two vears on behaif of client, and will make
changes and updates in a timely manner as requested following approval of ali cost estimates.

Estimates: If this form is used for an estimate or assigrunent confirmation, fees and expenses shown are
represented as minimum estimates only. Final fees and expenses shall be shown when final invoice is renderad.
Client’s approval shall be obtained for any increases in fees or expenses that excesd the original estimate by 10%
or more,

Client Changes: Client shall be responsible for additional hours required for changes requested by Client in excess
of hours estimated in original assignment. However, no additional payment shall be made for changes required to
conform to the original assignment description.

Expenses: Client shall reimburse Carey O’Donnell Inc., dba the O'Donnell Agency, for all sut-of-pocket BXPenses
arising from this assignment, including the payment of any sales tax due — if applicable.

Cancellation: Agency retains the rights to the artwork until all outstanding invoices/cancellation feas are paid by
the clignt. Upon final payment to agency, client shall retain all copyrights and the original artwork {native file if
Cilent wishes).



Credit Lines: Carey Q'Donnell Inc., dba the O'Donnell Agency, and any other creators shall recaive a eredit line with
any gditorial usage of artwork other than logos.

Releases: Client shall indemnify Carey O'Donnell inc., dba the O'Donnell Agency, against all claims and expenses,
including reasonable attorney’s fees, due to uses for which no refease was requested in writing or for uses which
exceed authority granted by a refease,

Modifications: Modification of the Agreement must be written, except that the invoice may include, and Client
shall pay, fees or expenses that were orally authorized in order to progress promptly with the werk.

Arbitration: Any disputes in excess of the maximum limit for smat! claims court arising out of the Agreement shall
be submitted to binding arbitration before the Joint Ethics Cammittee or mutually agreed upon arbitrator based in
Palm Beach County, pursuant to the rules of the American Arbitration Association. The Arbitrator’s award shall be
final.

Approved by /l?'k’]b/p' 6__,..§ Date }b/( %[ I(




ODONMELL™, ...
ACENCY #

COST ESTIMATE

frate: Sept. 1, 2015
Client: Riviera Beach CRA

job: 13% & Broadway Signage

CREATIVE SERVICES DESCRIPTION:

Concept, design and estimate procurement for a sign of approx. 8-10° tali and 4-6’ wide to be installed at
the southeast corner of 13" and Broadway. The sign will be designed using the CRA color palate. it will
include a list of activities available at the marina, the names of CRA Board members, and CRA contact,
information. it will also indicate that the Marina Event Center and Bicentennial Park are “Opening in
Early 2016", Printing and installation to be billed by vendor directly to CRA.

DESIGN AND PRINT COORDINATION COST: £ 650.00

Production Assignment Agreement

Signed Approvals: By signing this estimate, Client gives Carey O"Dennell inc., dba the O'Donnell Agency {Agency),
full authority to proceed with all assignments described in this cost estimate, including the work associated with
obtaining printing bids, the 17.65% fee associated with same and providing Client with the recommended option,
Signed proofs or emali or faxed approvals of work submitted to Client for review and approval legally binds Client
to full payment for goods and services described above, including any verbal or written modifications to the scope
of the project(s}, under the payment terms described in next paragraph.

Payment Terms: 50% of total due upon commencement of project; final 50% due upon completion. All invoices are
payable in full within (15) days upon receipt unless otherwise noted. A 1.0% monthly service charge is payable on
all overdue balances after 30 days. All ownership rights and license of copyright will be granted upon receipt of full
payment from client. Agency retains exclusively the native file for two years on behaif of client, and will make
changes and updates In a timely manner as requested following approval of all cost estimates.

Estimates: If this form is used for an estimate or assignment confirmation, fees and expenses shown are
represented as minimum estimates only. Final fees and expenses shall be shown when final invoice is rendered.
Client’s approval shall be obtained for any increases in fees or expenses that exceed the original estimate by 10%
or more,



Client Changes: Client shall be responsible for additional hours required for changes requested by Cliant in excess
of hours estimated in original assignment. However, no additional payment shall be made for changes required to
conform to the original assignment description.

Expenses: Client shall reimburse Carey O'Donnell Inc., dba the O'Donnell Agency, for all out-of-pocket expenses
arising from this assignmen, including the payment of any sales tax due ~ if applicable.

Cancellation: Agency retains the rights to the artwork until aii outstanding invoices/cancellation fees are paid by
the client. Upon final payment to agency, client shall retain all copyrights and the original artwork (native fils if
Client wishes),

Credit Lines: Carey O'Donneil Inc., dba the O'Donnell Agency, and any other creators shall recelve 3 cradit line with
any gditorial usage of artwork other than logos.

Releases: Client shall indemnify Carey O'Donnell Inc., dba the O'Donnell Agency, against all claims and expenses,
intluding reasonable attorney's fees, due to uses for which no release was requested in writing or for uses which
exceed authority granted by a release.

Modifications: Modification of the Agreement must be written, except that the involce may inciude, and Client
shall pay, fees or expenses that were orally authorized in order to progress promptly with the work.

ArbRratlon: Any disputes in excess of the maximum limit for smali claims court arising out of the Agreement shalt
be submitted to binding arbitration befare the Joint Ethics Committee or mutually agreed upon arbitrator based in
Palm Beach County, pursuant to the rules of the American Arbitration Association, The Arbitrator's award shall be
final.

For RB CRA: e -
Approved by Wﬁ& Date QA? AR
o T




ODONNELL
AGCENCY .

> Blg ideas at work ™

COST ESTIMATE

Date:  July 22, 2015
Clignt: Riviera Beach CRA  «-—

Job:  Ad for White Rose Gala Program

CREATIVE SERVICES DESCRIPTION:

Concept, copy development and design of an 8.5” x 5.5” full-color advertisement promoting event
booking$ at the Marina Event Center. The copy will highlight the Event Center's spectacular waterfront
location, detail various meeting rooms and amenities, and list the various types of events that can be
held there,

COPY DEVLEOPMENT & DESIGN: 5450

Production Assignment Agreement

Signed Approvals: By signing this estimate, Client gives Carey O'Donnell Inc., dba the O’ Donneli Agency (Agency),
fuull authority to proceed with all assignments described in this cost estimate, including the work associated with
obtaining printing bids, the 17.65% fee associated with same and providing Client with the recommended option.
Signed proofs or email or faxed approvals of work submitted to Client for review and approval legally binds Client
to full payrent for goods and services described above, including any verbal or written modifications to the scope
of the project{s}, under the payment terms described in next paragraph.

Payment Terms: 50% of total due upon commencement of project; final 50% due upon campletion. All inveices are
payabie in full within {15) days upon receipt unless otherwise noted. A 1.0% monthly service charge is payable on
all overdue balances after 30 days. All ownership rights and license of copyright will be granted upon receipt of full
payment from client, Agency retains exclusively the native file for two years on behalf of client, and will make
changes and updates in a timely manner as requested following approval of ali cost estimates.

Estimates: If this form is used for an estimate or assignment confirmation, fees and expenses shown are
represented as minimum estimates only. Fina! fees and expenses shall be shown when final invoice is rendered.
Client’s approvai shali be obtained for any increases in fees or expenses that exceed the original estimate by 10%
of more.



Client Changes: Client shall be responsible for additional hours required for changes requested by Client in excess
of hours estimated in original assighment. However, no additional payment shall be made for changes required to
conform to the original assignment description.

Expenses: Client shall reimburse Carey O'Donnell Inc., dba the O'Donnell Agency, for ail out-of-pocket expenses
arising from this assigniment, including the payment of any sales tax due ~ if applicable.

Cancellation: Agency retains the rights to the artwork until alt outstanding invoices/cancellation fees are paid by
the client. Upon final payment to agency, client shali retain all copyrights and the original artwork {native file if
Chent wishes).

Credit tines: Carey O'Donnell inc., dba the O'Donnell Agency, and any other creators shall receive a cradit iine with
any editortal usage of artwork other than logos.

Releases: Client shall indemnify Carey O'Donnell Inc., dba the O'Donnell Agency, against alf claims and expenses,
including reasonable attorney’s fees, due to uses for which no releasa was requested in writing or for uses which
exceed authority granted by a release. .

Modifications: Modification of the Agreement must be written, except that the invoice may include, and Client
shall pay, fees or expenses that were orally authorized in order to progress promptly with the work.

Arbitration: Any disputes in excess of the maximum limit for small daims court arising out of the Agreement shali

be submitted to binding arbitration before the Joint £thics Committee or mutually agreed upon arbitrator based in
Palm Beach County, pursuant to the rules of the American Arbitration Association. The Arbitrator's award shall be

T, To e 519] 157
| |

Approved by




RIVIERA BEACH CRA
Public Relations Activity Report

for
October 2015

Prepared by Carey O'Donnell and Tony Theissen

The following report outlines the public relations activities and results for the Riviera

Beach CRA for the period of October 1, 2015 through October 31, 2015.

1. STRATEGIC PLANNING AND ISSUE MANAGEMENT

T. Theissen attended the CRA’s weekly Projects and Programs
meeting on 10/7 and 10/28 and updated staff on PR activities
underway

Agency has proposed development of a single web site and social
media outlet for “Riviera Beach Marina Village” that would
include sections for various destinations including the Marina
Event Center, the Municipal Marina, Restaurants and Retailers,
upcoming events, the Public Market, watersport activities, where
to stay (hotels nearby), etc. Both city and CRA administration
have expressed support for this plan. Agency is working to
coordinate a meeting with city and CRA administrators to review
details and finalize.

T. Theissen spent significant time assisting with the coordination
of a video shoot with the Golf Channel for a travel segment to
include the Riviera Beach Marina Village redevelopment. T.
Theissen met the video crew on location and prepped T. Brown
for a possible interview.

On 10/19, C. O’Donnell, T. Theissen and J. Fanning met in person
with M. Blomeke to review a number of upcoming efforts related
to Marina Village and the Marina Event Center, including web
site, marketing materials and advertising.

Agency reviewed and edited the content of a PowerPoint
presentation focused on tourism to be given by T. Brown at a
meeting of Discover the Palm Beaches

Agency created and designed a PowerPoint summarizing PR
activities over the past year for presentation to the CRA Board.

STATUS

In progress

Completed

Completed

Completed




Page 2 —Riviera Beach CRA PR Activity Report
Agency invited T. Brown and M. Blomeke as our guest to a Palm
Beach Chamber breakfast featuring Wayne Huizenga, Ir. of

Rybovich speaking about the marina industry.

2. RIVIERA BEACH NEWSROOM

Coastal Angler Magazine

T. Theissen composed and submitted a 500-word article to
Coastal Angler magazine, detailing the redevelopment of the
marina and the activities available to boaters and guests.
The article is being accompanied by a paid advertisement
promoting marina amenities.

Island Cove Apartments

The South Florida Business Journal published a story on Oct. 7
highlighting the proposed apartment complex in the CRA District
and expansion at Tropical Shipping.

Florida Fishing Academy
Publication is pending on a story coordinated by T. Theissen
profiling the Florida Fishing Academy.

Social Media

T. Theissen continues to feed and foster RBCRA’s Facebook
account with the assistance of O’Donnell Digital Strategist,
Whitney Pettis. On the CRA’s Facebook page we shared updated
photos of the Marina Event Center construction, encouraging
advance booking of events; a redesigned version of the White
Rose Gala ad, also encouraging bookings at the Event Center;
photos with T. Brown and the Golf Channel travel host together
at the Riviera Beach Marina; and the announcement of the
Florida Redevelopment Association Award for the CRA’s 2014
Annual Report.

Monthly Facebook
Likes: 779 (+17)

Monthly Twitter
Likes: 196 (+6)

Pending
publication

Completed -
pending
publication




Page 3 —Riviera Beach CRA PR Activity Report

3. MARINA DEVELOPMENT AND PROMOTION

White Rose Gala ad

Agency designed an advertisement for use in the White Rose Gala
event program promoting the booking of advance reservations at
the Marina Event Center. At no cost to the CRA, Agency also
created a different version of this ad for use as part of a
promotion on Facebook.

Completed

13th and Broadway Signage
Agency completed design of informational and directional signage
for the marina intended for use at 13" and Broadway.

Completed

Construction updates

Agency continues to provide regular construction updates on
Facebook in an effort to raise awareness about the progress
happening at the marina and keep marina visitors and tenants
informed. We maintain regular contact with M. Blomeke to
gather background information for social media posts, and
regularly visit the marina to take photographs.

Marina Village logo

Design is underway for the creation of a marketing logo for the
launch of Riviera Beach Marina Village. It was decided that this
logo would represent not only Marina Village, but could be
adopted for use by the Marina Event Center, the Public Market
and other facilities at the marina as needed.

In progress

5. WEBSITE REDESIGN

In progress

RBCRA Web site redesign
Agency is scheduled to review the design of the new CRA web site
with T. Brown on 11/2.

PRESS RELEASES:

¢ RIVIERA BEACH CRA WINS STATEWIDE AWARD FOR 2014 ANNUAL REPORT

MEDIA PLACEMENT INDEX

Online:

South Florida Business Journal: “Two big projects in Riviera Beach: Tropical Shipping
expansion, apartment complex,” Brian Bandell 10/7/15

-End Report
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SOUTH HORIDA

RIVIERA BEACH MARINA TRANSFORMATION NEARLY COMPLETE %

conventently located mannas 1s nearly complete, The first

phitse of the Riters Beach Marina upland redevelopment
15 expected o be finished in early 2016, Ihis new and improved
setting will be an ideal home for everyone, trom weekend anglers
1o multi-day fishing urnaments, With a full slate of activities
available, there’s plenty to do for every member of the family:

The Riviera Beach Marina is located alang the Intracoastal
Waterway at Coast Guard Marker 42 across from Peanut Island
and within minutes ofthe Lake Worth Inlet, providing immediate
access to the Atlantic. This makes vur setting an ideal launch pont
ta the Bahamas and the emtire Canbhean, With Riviera Beach
offering the closest proximity to the Gulf Stream along the entire
coust of Florkda, anglers can be cashing their lines and reeling in
those big game fish within minutes instead of hours

The marina otfers many different watersport activities 1o
choase from, including diving and fishing charters, snorkeling,
paddichounding, kayaking, boat and personal watererft rentals, 2
water faxi to Peanut Island, and sightseeing and dining cruises

‘the Cite of Riviers Beach and its Connnunity Redevelupment Agency have
already completed a $17.5 million dollar upgrade of the docks and seawall, and are
avwwrappingupa §30-plus million improvement to the land - side facilities, which
will debut in varly 2016, The muin attraction will be the Marina Event Center, a
modern two story facdity with a full service restaurant, a calé, and banguet and
meeting rooms thal can accommodate groups ranging from 10 to 300 guests.

Your family will also enjoy the reimagined Bicentennial Park, featuring a
coneession stand with covered seating, an interactive water fountam for children
tosplash and play, a stage that will be a perfect waterfront setting for concerts and

Thc transiormation of ane of south Florida’s largestand mast

shows, and plenty of green space for families to just relax and have a pienic
Bul these improvenients are just the start I the vears ahead. the Marma will be
home to 2 waterfront Restaurant Row with a variery of dining options and places
to get a drink after 2 long dav of tishing, There are plans for a si-story multy use
development including a hotel, retail spaces, otlices and a parking garage. Future
development plans include a year-round Public Market showcasing the freshest
produce [ron the farms in western Palm Beach County 1o ;c.'.fooJ,caughl right
ulf the shore

To get updates and follow our progress “Like” our Facebook page at www.,
faceboak.comriera.

ODONNELL
ACENCY

Big ideas at work ™



RIVIERA BEACH
COMMUNITY
REDEVELOPMENT
AGENCY

Commissioners
Bruce Guyton
(Dist. 1)
KaShamba L.
Miller-Anderson
(Dist. 2)
Cedrick A. Thomas
(Dist. 3)
Dawn S. Pardo
(Dist. 4)
Terence D. Davis
(At-Large)

Office Location
2001 Broadway,
Suite 300
Riviera Beach, Florida
33404
(561) 844-3408
Fax: (561) 881-0843

Florida's Dynamic
Waterfront Community

For immediate release
Contact: Tony Theissen
O’Donnell Agency
(561) 832-3231

RIVIERA BEACH CRA WINS STATEWIDE AWARD
FOR 2014 ANNUAL REPORT

RIVIERA BEACH, Fla. (Oct. 28, 2015) — The Riviera Beach Community
Redevelopment Agency’s Fiscal Year 2014 Annual Report was named as the best
in the state by the Florida Redevelopment Association at its annual 2014 Roy F.
Kenzie Award ceremony in Tampa. The Annual Report details the CRA’s
accomplishments in 2014 as “A “Groundbreaking Year,” including the
commencement of construction to transform the Riviera Beach Marina, a series
of improvement and beautification projects in the Riviera Beach Heights
neighborhood, and the launch of the Clean and Safe Ambassador Program.

“It's an honor to see the accounting of our successes receive such a noteworthy
award,” said Tony Brown, Executive Director of the Riviera Beach CRA. “Many of
these projects we've been planning for a long time, and 2014 was the year where
all the pieces of the puzzle started coming together.”

Designed by the O’'Donnell Agency in West Palm Beach, the Annual Report shows
a community “Growing Strong” through partnerships created between
businesses, residents and non-profit agencies, and shows stakeholders how these
partnerships are improving outcomes for the next generation of Riviera Beach
residents. The use of a flower design on the cover paints a picture of the growth
underway throughout the CRA District and the pictures indicate the beneficiaries
of that growth.

The 2014 Annual Report can be viewed at www.rbcra.com/annual-report/

H#it
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INDUSTRY NEWS . LOQISTICS & TRANSPORTATION

Two big projects in Riviera Beach: Tropical Shipping
expansion, apartment complex

Cet 7 2015 2.31pgmEM

IHOUSTRIES & TAOS Lo rrcs & Tranzooranan Hesden: al Rosi Estate Commencial Real Esrare Constrneilan
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Riviera Beach officials will consider rwo significant development projects this
week: the expansion of a shipping company office and a new apartment
complex

Trapleal Shipping will go before the cfiy commission on Wednesday evening for

final approval to butld a awo-story. 30.000-square-foot office building. It would

be located on the 13.4-acre acre site at 1489 Dr. Martin Luther King Jr. Bivd
RELATED COHTENT where the company already has irs operatlons,

Stasl company to add
Jabs with axpansian in
Palm Baach County A devatoper plaas 53un
l1iand Cove Apaitments in foiera
Bexch,

Auto dealar buys Riviera
Beach warchousas for
S1aM

Rivisra Beach conildors
333M hots! with mixed
use almarina

The propeny already has 118.696 square feet of space, with 15,356 square feer
dedicared 10 offices and the rest warehouses, according to property records. That
means it would neatly triple its office space.

Offictals with Tiopical Shipping couldn't be reached for comment, The
company’s fleet salls to the Cailbbean fiom the Pott of Palin Beach, whicl is just
east af i1s facility. Its the port's Largest tenant.

Island Cove Apartmnents proposed PEOPLE OH THE MOVE

On Ocr. 8, the city’s planning and zoning board will consider the development
application of Island Cove Apartments. RMS Properties Il wants to build 53 units

In three, 3-story buildings ar 20 East 30th Street, which is on the east side of U.5. 2
1 Mallssa lamas Mikon

Qrolsman Nelm Calling
Gmpder FirstBank Viesa Garolx
The 2.4-acre site currently has a 35.591-square-foor shopping center. The Bronmen Plorida ";:r::"
apartments would be built on 1.2 acres that's currently used for surface parking. Beatman
The units in Island Cove Apartments would range from 989 square feet 10 1,355 I Swe Move Pecpie o ihe Mowe »
square feer,

The deslgn was crafted by Maemar Archirecrs RMS Properiles Il (s managed by
Roshan Soffer in Schawmburg. linofs.

ODONNELLYN . ...
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Social Media Analytics Report October
2015

Florida's Dynamic
Waterfront Community

Facebook
facebook.com/RBCRA
5 posts

Facebook Fans =779
Up 149.6% from October 2014 (312)
Up 2.1% from September 2015 (763)

Facebook Audience
2 60% women
> 39%men
> Top age groups: 29% (35-44), 26% (25-34)

Top 5 Countries

1. United States (759)
Puerto Rico (2)
Russia (1)
France (1)
Netherlands (1)

Vs W

Top 5 Cities

West Palm Beach (439)
Palm Beach Gardens (45)
Lake Worth (45)

Miami (25)

Jupiter (24)

[uy

Vs we
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ODONNELL
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Most Engaged Posts (received most likes, comments and shares)

BOOSTED
1. A proud day for us here at the Riviera Beach CRA. Out of 178 CRAs in the State of Florida, the Florida
Redevelopment Association has named us as winner of the 2015 Roy F. Kenzie Award in the Category of
Annual Report. Beautifully designed by our partners at O'Donnell Agency, the 2014 Annual Report details our
many accomplishments in a creative and easy to read format. Take a read for yourself at the link below, and
BELIEVE in Riviera Beach.
http://www.rbcra.com/.../upIo.../2015/03/RBCRA-Annual-report.pdf

ORGANIC
1. News of the transformation of the Riviera Beach Marina is spreading. This morning, the host of the Golf
Channel's Morning Drive travel segment, Matt Ginella, met with CRA Executive Director Tony Brown, and got
a tour of the Riviera Beach Marina redevelopment before taking a deep sea fishing cruise with Captain Mike
and Right Hook Fishing Charters.
2. Continued progress in the transformation of the Riviera Beach Marina. We're taking advance bookings for
parties, groups and business meetings. Contact Mark at 561-203-5875 or mblomeke@rbcra.com to check
availability and pricing.
3. We're getting ready to debut our spectacular new waterfront meeting and event space, with room for
groups from 10-300 guests. The Marina Event Center opens in Spring 2016. To find out about rates and
availability, contact Mark at mblomeke@rbcra.com or call 561-203-5875.
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A proud day for us here at the Riviera Beach CRA. Out of 178 CRAs in the

Staie of Florida, the Florida Redevelopment Association has named us as 17 103 14
winner of the 2013 Roy F_ Kenzie Award in the Category of Annual =

Report. Beautifully designed by our panners at O'Donnell Agency. the
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