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Presenter
Presentation Notes
Process has been a team effort with the CRA – and support from other consultants including MS Effect and RKW Media 



TASK 2: CRA CORE GATEWAY SIGNAGE PROJECT

 Information Gathering & Due Diligence
 Existing Context 
 Code Review  

 Community Outreach
 Mail 
 Survey 
 Interviews

 Design Recommendation Development
 Review of Best Practices
 Community Outreach Input 

 Grant Program Development
 Selection criteria 

 Applying Recommendations 
 Pilot Program Business Signs
 Wayfinding Program

Process

Presenter
Presentation Notes
Where we have been able, we’ve advanced each aspect of the process. 
Allowing us to progress some of these project phases concurrently. 



CRA CORE GATEWAY SIGNAGE PROJECT: Due Diligence



CRA CORE GATEWAY SIGNAGE PROJECT: OUTREACH
Approximately 100 Postcards sent on to Blue Heron Blvd &
Broadway Avenue business in addition to direct mail to
approximately 35 businesses which may qualify as Pilot Project
locations.



CRA CORE GATEWAY SIGNAGE PROJECT: OUTREACH
An online public input survey was distributed through CRA social
media including Facebook & Instagram for 5 days and received 71
responses.

Most responses identified as
living in Riviera Beach.

The most common mode of
travel identified was by car
(63) or walking (45).

Bike was reported high use
as well with 33 respondents'
frequently or sometimes
biking.

Demographics:



CRA CORE GATEWAY SIGNAGE PROJECT: OUTREACH
The survey solicited feedback on visual preference for sign types
& fact-finding regarding wayfinding needs with a mix of closed &
open-ended questions.



CRA CORE GATEWAY SIGNAGE PROJECT: OUTREACH
Survey Results reflected top destinations…

Ocean Walk was mentioned 59 times followed by 
Marina Village with 56 mentions. 



CRA CORE GATEWAY SIGNAGE PROJECT: OUTREACH
Survey Results reflected top THEMES for wayfinding…

Ocean Walk was mentioned 59 times followed by 
Marina Village with 56 mentions. 



CRA CORE GATEWAY SIGNAGE PROJECT: OUTREACH
Survey Results reflected aesthetic preferences…  

Words: elegant, color mentioned the most followed by 
clean line, readability, simple, design, & easy. 



CRA CORE GATEWAY SIGNAGE PROJECT: DESIGN
Standardizing language & reference visuals for common
understanding of signage components and terms.

Presenter
Presentation Notes
If you are not in the business of signs or and even sometimes if you are – it can be difficult to describe with definitions alone what is intended. We’ve illustrated what come terms and signage types. 



CRA CORE GATEWAY SIGNAGE PROJECT: DESIGN
Standardizing language & reference visuals for common
understanding of signage components and terms.

Presenter
Presentation Notes
The same is true of common materials and methods along with signs – materials means of construction can have a big impact on the visual effect of the sign but can be difficult to understand with words alone.

For example mounting on an exposed raceway is going to have a different effect then a concealed raceway or a wireway. 



CRA CORE GATEWAY SIGNAGE PROJECT: DESIGN

Research & data-based recommendations for effective signs. 
For example:  

A normal reader requires 0.7 seconds of observation time per word
to adequately comprehend a message so limiting the number of
words in a sign can increase visibility and viewer recall.

Based on the speed of vehicles on Blue Heron Blvd & Broadway
letters should be no smaller than 7” with 9” for legibility.

Despite the desire to fill up available
signage space – industry standard
provides that signs are more effective
when 60% are blank space and that
letters, logos and images should only take
up 40% of the sign.



PROPOSED SIGN PROGRAM EVALUATION CRITERIA

CRA CORE GATEWAY SIGNAGE PROJECT: GRANT PROGRAM



CRA CORE GATEWAY SIGNAGE PROJECT: WAYFINGING

Examples of what is out there today on Blue Heron Blvd… 



CRA CORE GATEWAY SIGNAGE PROJECT: WAYFINGING

Signage can build from an existing pool of iconography.

Port of Palm 
Beach

Marina 
Village

Municipal 
Beach 

Ocean
Walk



CRA CORE GATEWAY SIGNAGE PROJECT: WAYFINGING

Proposed options for the future….



TASK 2: CRA CORE GATEWAY SIGNAGE PROJECT

 Surveyed Blue Heron & Broadway Corridors to assess conditions
 Developed typical cost estimates with sign company for 

potential signage improvement candidates
 Initiated “gateway” business signage concept with sign 

company
 Developed preliminary Signage Grant Program selection criteria
 In production of illustrative graphics
 Study of  “Wayfinding Destinations” and determination of best 

locations for Wayfinding Signage
 In production of “Wayfinding Destinations” 
 Initiated Outreach to property owners with mail and direct 

contact and engaged in scheduled interviews
 Initiated Outreach to public with Online survey

ACTIONS UNDERWAY



TASK 2: CRA CORE GATEWAY SIGNAGE PROJECT

 Complete outreach by Interviews to potential Pilot Projects 
 Complete Core Signage Gateway Draft 

NEXT STEPS

TASKS ESTIMATED 
TIMEFRAME

Presentation of Recommended Program to 
CRA Board November



FOR MORE INFORMATION:

KIM DELANEY, PH.D.
DIRECTOR OF STRATEGIC DEVELOPMENT & POLICY

KDELANEY@TCRPC.ORG

JESSICA CORTOR SEYMOUR, RA
REGIONAL PLANNER

JSEYMOUR@TCRPC.ORG

TREASURE COAST
REGIONAL PLANNING COUNCIL

772.221.4060 (OFC)

mailto:kdelaney@tcrpc.org
mailto:jseymour@tcrpc.org
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