


RBCRA Initiatives

Community Business Spotlight
Events

Social Media

E-Newsletters

Press Engagement






Community Business Spotlight:
Summary

e WHAT: Awareness campaign launched in
partnership with WMBX “X 102.3” Radio

e HOW: WMBX personalities went on-site to interview
RBCRA business owners then aired interviews on the
radio station and on station’s website. Station ran
series of promotional spots to raise awareness of
RBCRA and businesses in CRA

e WHEN: November ‘19 — January ‘20



Community Business Spotlight



Community Business Spotlight

e Businesses Featured:

— Adventure Water Sports
— Nautical Ventures

— Natural Vibrations

— Headliners Barber Shop
— Mobile Stretch Therapy
— Romana’s Pizza

— Wash and Wax Express



Community Business Spotlight:

Results

e 520 radio spots

— 1,820,000 gross impressions
— 227,000 people reached
— 18% reach 12+ listeners

e 158 video views






Events: Summary

e WHAT: Series of community events at Marina Village

e HOW: Created mix of adult and family events with

music, food, movies, activities, education, and local
performers.

e WHEN: July ‘19 — December ‘19



Events

e Summer Vybz
e July ‘19
e 21 or older

* Movie, food trucks,
karaoke, date night



Events

 Lion King Event
e October ‘19
* Family event

* Movie, trick or
treating, face
painting, bounce
houses, food vendors



Events

 Breast Cancer
Awareness Month

e QOctober '19

e Education and
community awareness

* Month-long education
program with onsite
resources

e Recognition of
Darlene Hatcher




Events

e Winter Wonderland
e December ‘19
 Family event

* Tree lighting, parade,
snow, pictures with
Santa, local
entertainment,
cookies & cocoa



Events: Results

e Over 10,000 people in attendance
— Local residents and visitors
— Media engagement on radio, print and television

— Increase in social media followers and
engagements

* Increase awareness of Marina Village and
Events Center






Social Media: Summary

e WHAT: Ongoing social media management of RBCRA
channels

e HOW: Content development including text, links,
video, events and interactive features on Facebook,
Instagram and Twitter. Active engagement with
followers to comments, share and click.

e WHEN: March ‘19 — current



Social Media: Top Posts



Social Media: Top Posts



Social Media: Top Posts



Social Media: Results

 Over previous year, the following have
increased:

— Followers on Twitter, Instagram and Facebook by
43.1%

— Frequency of Social Media posts by 248%
— Incoming messages by 138%
— Engagements (clicks, comments, shares) by 60%

e 298,100 impressions since March 2019






E-Newsletters: Summary

e WHAT: Monthly e-newsletters for general news and
events

e HOW: Stories developed about RBCRA news,
happenings, distinctions, upcoming events,
announcements and general information

e WHEN: March ‘19 — current






E-Newsletters: Results

e Minimum of two e-newsletters monthly

* Events & General
e 69,479 sends

e 11,210 opens (21%)
e 1,023 clicks (9%)






Press Engagement: Summary

e WHAT: Series of press releases announcing various
newsworthy and good news RBCRA items

e HOW: Press releases developed for RBCRA programes,
grants and events and distributed to local media,
posted on website and social media, and sent out
through Online PR service

e WHEN: March ‘19 — current



Press Engagement




Press Engagement: Results

e Minimum of one press release monthly

e Over 1,300 online press engagements

e Articles in media including Palm Beach Post
and Florida Trend

e Backlinks to CRA website






